OnuryBanus marictpiB 2-ro poxky HaBuyaHHsa OHII «kExoHomiuHa ki0epHeTHKAa»
(TpaBenb 2025 poky)

B3sio yuacts 4 cryaentu 3 11 (36,4%)
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7 BBaxato, Lo 3MiCT gucuUmMnniH TeopeTuyHa NiAroToBKa y pamkax MpakTuyHa niaroToBka y pamkax A malo MoxnuBicTs BUBopy 6az Ha moto aymKy ouiHIOBaHHSA 3HaHb
OCBITHBOT MpoOrpamu € akTyanbHUM OCBITHLOT Mporpamu Bignoeigae OCBIiTHBLOI Nporpamu Bianoeigae NPOXOAXEHHSA NPaKTUK NPOXOAATEL NPo30po Ta 06'eKTUBHO

00 BUMOT PUHKY npaui MOIM OYiKyBaHHAM MOIM OYiKyBaHHAM 3a BU3Ha4YeHUMU KpUTepIiamu.



OUiHITL AKICTL TaK KOPUCHITE HACTYNHKUX 060B'A3KOBUX AUCUMNNIH Ana Bac:
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CnucoK THCIHUILTIH:

MeTtononorisi Ta opratizallisi EKOHOMIYHUX HAYKOBUX JTOCHIIKEHB (3 OCHOBaMU 1HTEJIEKTYalbHO1 BJIACHOCTI)

[Ipodeciitna Ta KOpriopaTUBHA €THKA

AKTyalpH1 IPOOJIEMH €KOHOMIYHOI TeOpii Ta EKOHOMIYHOI MO THKH
[TpuknagHa eKOHOMETPHUKA

ExonoMiuna quHamika

VYupasmninas inBectuniianM noptdenem (Portfolio Management)
MopentoBaHHS MIKPOEKOHOMIYHHX MTPOIIECIB

MopentoBaHHSI MAaKpPOEKOHOMIYHHX MPOIIECIB

AKTyapH1 po3paxyHKH

EnexTponna komepiris

VYrpasimiHHS IEPCOHATIOM

HaykoBo-nociijiHa npakTuka

®dinancosuit menepxkMenT (Financial Management)




OUuiHITb AKICTb Ta AOUINBHICTL BUBYEHHA BMBIPKOBUX AncUUNNIH oA Bac
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Biayanizauia panwx Ta nporHoa Ananis bizHec-npouecie (Banuukka Digital-mapretuHr (QepbexsoBa Cyw4acHi coujonorivHi meToam
(Xapnamosa LO.) M.B., Epactoe B.l.) A.B.) MapKETHHIOBWX A0CNIAKEHD
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BenuypHwuii Gisnec (Beppap M.M.) OcHoew nosegiHkoBol T3 Ananis hoHaoBMX PUHKIB Ta
eKCnepUMeHTanbHoT EKOHOMIKW iHBECTULAHUX NpoexTiB (JaToHaubka
(Tapeee KO.IN.) Tr)




Y noTpibHO 36inbLUIyBaTK Ha OHI BUKNagaHHS AUCLUMNIIIH aHINiINCbKOKO MOBOHD?

4 gignosinai

@ i, ockinbku LinboBa ayauToOpIs -
rpomMagaHu YkpaiHu

@ uuTatu aHrmiicbKkoo Tpeba Tinbku
BMBIpKOBI AnCUMNNIHK

@ uuratu aHrnifcbkolo Tpeba He MeHLe
NONOBWUHU AUCLMNIIH

@ 1peba nepesectut OHIM Ha BUKNagaHHS
aHrMincbKOK MOBOHO

@ veHi Gangyxe
@ 5 sBaxato NoTpibHO cninkyBaTUCs 3 rp...




Yun nopekomMmeHayeTe Bu HaBYyaHHA Ha OHI "EKoHOMIYHa KibepHeTuMKa" cBOIM Apy3sm?
4 Bignosigi
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Yu xouere Bu HagaTu Oyab-Ky 104aTKOBY iHpopmaniro s rapanra OHII
"ExoHoMiyHa Ki0epHeTHKa''?

ExoHoMi4yHa KiO0epHEeTHKa - Ha3Ba, 1110 3BYYUTh aMOITHO Ta 6araToo0imsoue, aaxe
CIEIIAJIBHICTh OXOIUTIOE IMUPOKUN CHEKTP EKOHOMIKO-MaTeMaTUYHUX JAUCHMILIIH,
yoro Opakye IHIIMM CHeliaJbHOCTAM. Haibinpm 1iKaBUMHU Ta KOPHUCHUMH
npeameramu 0ynu: MMEIL, Exonomiuna nunamika, Betyn o Data Science ta Digital
Marketing, ToMy 1110 BOHH JI03BOJIUIN €KOHOMICTaM-aHAJITHKAM - CTYJACHTaM - BITUyTH
3B’S30K MIJK TCOPETHYHOIO 0a3010 Ta NMPAKTUYHOIO iMILIeMeHTaliero. Ha Moo 1ymKy,
JUIS TIOKPAIICHHS SKOCTI MPOTpaMM JOUUIBHO YiTKO BHU3HAYUTH i1 CTpaTeTidYHUHN
HampsiM. SKIIo mijae - MAroToBKa (axiBIiB s pealibHOTO Oi3HECYy, TO HEOOXiTHO
aKIIEHTYBaTH yBary Ha MPaKTUYHUX HABUUYKaX Ta Cy4acCHUX 1HCTPYMEHTaX, skl Hapasi
€ kputnaHo BaxiauBuMH: 1. Product Ta Data Analytics (Hanmpukiaj, BUKOPUCTOBY FOUU
ysIBHI IPOAYKTH, AaTa-ceTu 3 Kaggle) 2. Business Analysis 3 akiieHTOM Ha MiKHapOTHO
Bu3HaHI ctamapTu (3okpema, BABOK) 3. IloOymoBa cumymsmiiHHX Mojeled B
€KOHOMIIIi, ar€HTHO-OPIEHTOBAHE MOJICIIIOBaHHS, Teopis irop 4. AHai3 puHKY (Tak,
BiH OYB Ha NMEBHHUX IpeIMeTax, aje MOKPHUBAB B Kpaliomy BUIaaky Jjuire Pestel Ta
SWOT, ©6e3 anamizy product-market fit, ceMaHTHYHOrO TEKCTOBOTO aHami3y,
miipaxyHKiB o0cariB punkiB Tomio) 5. [Tormubnene BuBuenns SQL, Python, R, Excel
Toto 6. Pet Project, Hanpukiaz, B AKOCTI IPEAMETY -IK-AOCI1PKEHHS Ha OJUH CEMECTP
HatomicTh, SKIIO CTpaTeriyHOI0 METOI MPOrpaMu € MiATOTOBKa J0 HAyKOBOIi
TISITBHOCTI, ToAl HUHIITHSA cTpykTypa OHII 3aranom BukoHye cBoro poiib. Bona cripusie
dbopMyBaHHIO CHCTEMHOTO Oa4yeHHS, PO3IMIUPIOE aKaJIeMIYHUN KPYro3ip BHUIYCKHHKIB
OakayiaBpaTy Ta J03BOJIsIE€ TIIHOIIE 3pO3yMITH BiacHI mpodeciitii inTepecu Jskyro 3a

MOJKJIUBICTh BUCJIOBUTH CBOIO JYMKY.



