KWIBCHKHI HAIIIOHAJIbHUM YHIBEPCUTET IMEHI TAPACA IIIEBYEHKA /
TARAS SHEVCHENKO NATIONAL UNIVERSITY OF KYIV
Exonomiunnii pakyasrer / Faculty of Economics
Kadenpa inozemuux moB / Department of Foreign Languages

POBOYA IMPOI'PAMA HABYAJIBHOI JUCIUIIJIIHU / COURSE PROGRAM
ITHHOBAIIMHU MEHEJ[)KMEHT / INNOVATION MANAGEMENT

s crynentis / for students

rajrysb 3HaHb 07 «YnpaBJiHHSA Ta aAMIHICTPYBaHHD)
area of study 07 Management and Administration
crenianabHicTh / Specialty 073 Menemxement / Management
OCBITHIIi piBeHb /academic degree maricTp / master

OCBITHS ITporpama MenemkMeHT iHHOBALIWHOI JiAJILHOCTI
educational programme Management of Innovative Activities

sy aucimtiay / the discipline type o0oB’si3koBa / compulsory

®opma HaBuanHs / Mode of study nenna / full time

HapuaneHwuii pik /Academic year 2021/2022, 2022/2023
Cemectp / Semester 1,2,3

Kinskicts kpeautiB ECTS / ECTS credits 9

MoBa BUKIaJaHHS, HABYAHHS Ta OL[IHIOBAaHHS AHIJIIMChKA

Language of teaching and assessment English

dopma 3aKITOYHOTO KOHTPOJIIO 3aJIiK, 3aJ1K, ICIIAT

Final assessment zalik, zalik, examination
Buknagaui noit. IlerpoBeepkuii M.B., gor. Cusenko A.C.
Teachers Associate Professor Mykola Petrovsky

Associate Professor Anastasiia Syzenko

ITpononrosano/Prolonged: 20 /20 ( Y« » 20
(miammuc, T11B, mata)/(signature, name, date)
20 /20 ( Y« » 20

KHIB/KYIV-2021



Po3poonuku: IlerpoBchkuii Mukona BacunboBud, kKaHauaaT (iI0J0TIYHUX HAYK, AOLEHT Kadeapu
1HO3EMHHUX MOB,

Cuzenko Anactacig CepriiBHa, KaHIuAAT QLUIOIOTIYHUX HAYK, TOUEHT Kadeapu
1HO3eMHUX MOB,

Developers: Mykola Petrovsky, Candidate of Philology, Associate Professor of the Department of
Foreign Languages

Anastasiia Syzenko, Candidate of Philology, Associate Professor of the Department of
Foreign Languages



BCTVYII /INTRODUCTION

1. MeTta qucumMiuting — GOpMyBaHHS KOMIIETCHTHOCTHUX HAaBUYOK YCHOTO 1 TUCBMOBOTO MpodeciitHoro
CIIJIKYBaHHS B MeXax (paxoBoi TepMiHOJIOTIT 3 IHHOBAI[ITHOTO MEHEPKMEHTY Ta aJMiHICTPYBaHHS.
1. The purpose of the discipline is building competence skills of oral and written professional
communication within the professional terminology of innovation management and administration.

2. IlonepenHi BUMOr4 10 ONNAHYBAHHS 200 BUOOPY HABYAJIbHOI M CIUIIIHM:

1. 3namu: nekcuKo-rpaMaTH4YHI OCHOBH YCHOI 1 MMCHMOBOI A1JIOBOI aHTJIIHCHKOI MOBH Oi3Hecy,
MEHEJ[KMEHTY, MApKEeTHHTY Ta (iHaHCIB.
2. Bonoodimu HaBUYKaMU MapKETHMHTOBOTO aHAJi3y 1 yIPaBIiHCHKOTO OIIHIOBAHHS ITiIMPUEMCTB,
00poOKH Ta Bizyasizallii CTAaTUCTUYHUX JaHUX, POOOTH 3 IiPKUTAI30BAaHUMHU 3ac00aMu 00pOOKH
€KOHOMI4YHO1 iH(hOopMaIlii YKpaiHCHKOIO 1 aHTJIIHCEKOI0 MOBaMH.

2. Entry requirements for mastering or choosing an academic discipline:

1. Know: lexical and grammatical bases of oral and written business English of business,
management, marketing and finance.

2. Have the skills of marketing analysis and management evaluation of enterprises, processing and
visualization of statistical data, digitalized processing of business data in Ukrainian and English.

3. AHOTaNlliA HABYAJBLHOI IMCUMILTiHN

OnaHyBaHHS HaBMYKaMH YCHOI 1 NMHUCbMOBOI KOMYHIKallli aHIIIHCBKOIO MOBOIO Yy cepH yrpaBiiHHS
IHHOBAIIITHOIO JiSUTBHICTIO; pO3POOKH Ta MPE3EHTAIII] MPOMO3HIIA IHHOBAI[IHHOTO MTPOEKTY III0I0 BUPOOY,
abo TOCIYrd; OCHOB AaHTJIOMOBHOTO KOHCANTHHTY B Traidy3l MiDKHapOJHOI 1HHOBAIIWHOI cCHiBOpaIlli;
MPOBEICHHS OCTIDKEHHS 1 MiATOTOBKA 3BITY MIOAO MIDXHAPOAHOTO PUHKY IHHOBALlIWHHUX IMPOIO3MIIIM,
PUHKY TpaleBiamTyBaHHsa A (axiBIiB MEHEIKMEHTY Ta aJMIHICTpYyBaHHsS 1HHOBALIMHUX MPOIIECIB,
HaI[lOHAJIbHO-KYJIbTYPHUX OCOOIMBOCTEN O13HEC-CIUIKYBaHHA Yy KpaiHl MOTEHLIMHOIO MapTHEPCTBA,
J1JI0BOi MUCbMOBOT 3BITHOCTI O(OPMIICHHS Ta IMMyOJIiYHOT pe3eHTallli IHHOBAIII{HOrO MPOEKTY.

3. Summary of the academic discipline

Acquiring skills of oral and written communication in English in the field of innovation management;
development and presentation of an innovation project proposal for a product or service; basics of English-
language consulting in the field of international innovation cooperation; research and reporting on the
international market of innovation proposals, job market for innovation process management and
administration specialists, national and cultural specifics of business communication in the country of the
potential partnership; business writing and public presentation of the project of an innovation.

4. 3aBnanus (HaBYAJbHI 1ijii): chopMyBaTH KOMIIETEHTHOCTI: 3araibHi - 3K2. 3maTHICTh CHIJIKYBaTHCS 3
NPEJCTaBHUKAMU 1HIIMX MPOQECiifHUX IpyM pi3HOTO PiBHA (3 €KCIIepTaMH 3 1HIIUX rany3ed 3HaHb/BUIB
eKOHOMIYHO1 JisibHOCTI); 3KS. 31aTHICT IiATH Ha OCHOBI €THYHUX MIPKYyBaHb (MOTHBIB); CIIELiabHI -
CKS. 3naTHicTh CTBOPIOBATH Ta OpraHizoBYBaTH e()eKTHBHI KOMYHiKallii B nmpoueci ynpasiinas; CK 13.
Bytn 00i3HaHMM 3 CHCTEMOIO CHEUiabHUX 3HaHb y cdepl Xal-TeK MapKETHHTY 00 MPOBEACHHS
«MPOPUBHUX IHHOBALIW» Ta HAOYTTS MPAKTUYHUX HABUYOK 3 T€HEPYBaHHsS Ta PO3pOOKHU iiel Xail-Tek
MIPOJYKTIB.

4. Objectives (learning objectives): to form competencies: general - GC2. Ability to communicate with
representatives of other professional groups at different levels (with experts from other fields of knowledge
/ types of economic activity); GC5. Ability to act ethically (based on ethical motives); special - SC5. Ability
to create and organize effective communications in the management process; SC13. Awareness of specific
knowledge in the field of hi-tech marketing in terms of implementing disruptive innovations and acquisition
of practical skills of generating and developing ideas of hi-tech products.



5. PesynibTaTH HaBYaHHSA 32 AucHUILIiHOK / Learning outcomes of the discipline:

PesynbraT HaBuaHHs/ Learning

®opmu (Ta/ado

outcomes . .
(1. 3natu/ to know; 2. BmiTH / to be METOAR l B?HCOTOK y
. TEeXHOJIOTi) NniACyMKOB
able to ; 3. komyHikamis/ . . e e
communication; 4. ABTOHOMHICTb T2 BUKJIaAaHHsA i | Meroau ouiHwoBaHHs / | iii ouinui 3
. . . HABYAHHSA / Assessment methods JMCIHMILTIH
BiAnmoBiganbHicTH/ autonomy and .
- Teaching and u/% of a
responsibility) ) .
Ko | Pe3yabratr HaBuyaHHs/ learning learning final grade
methods
A outcome
1.1 | 3natu ocHOBHI cy4acHi Teopii | [IpakTruni Yyacte B AHCKYCIi, 5%
iHHOBAIIii Ta YIPABITIHHSA | 3aHATTS / | BUCTYTT 3
iHHOBaIlIiHOKO ~ misbHICTIO  Ha | practical classes | moBimomieHHSM,
nianpueMcTBi/ to know major aHAJNITH4YHI 3amucka /
theories of innovations and discussion, reporting,
innovation management in an writing an analytical
organisation overview
1.2 | 3uatu OCHOBHI TUITH ta | [IpakTryHi Yyacth B JHUCKYCIi, 5%
XapaKTEPUCTUK IHHOBAIIIIHOT | 3aHATTS / | BUCTYTT 3
misTbHOCTI / to know the main types | practical classes | moBimomieHHIMH,
and features of innovation activity aHaJTITHYHA 3amuckKa /
discussion, reporting,
writing an analytical
overview
1.3 | 3natu metognororii po3podku Tta | [IpakTnuni VYyactb B jAMcKycli, 9%
BINPOBA/DKEHHS  PI3HUX  THMIB | 3aHATTA, BUCTYTI 3
iHHOBatii / to know methodology | mpo6iemno- MOBITOMJICHHSIM /
of developing and implementing | opieaToBane discussion, reporting
different types of innovations HaBYAHHS /
practical classes,
problem-based
learning
2.1 | Bmitm 3actrocoByBath  ocHOBHI | [IpakTmuHi VYyactb B jAMcKycli, 10%
METOJIM PO3pPOOKM I1HHOBAIIMHOTO | 3aHATTS, KEHCH, | BUCTYII 3
MPOAYKTY, cepBicy Ta 0Oi3Hec | mpobieMHo- MOBIAOMJIEHHSIM, ece /
MmoJieni/ to be able to apply the main | opienToBane discussion, reporting,
methods of developing an | HaBuyaHHS /| writing an essay
innovative product, service, and | practical classes,
business model case studies,
problem-based
learning
2.2 | Bmitn  3actrocoByBatH  OCHOBHI | [IpoGiemHo- Ece, npe3enTanis / essay, 15%
METOAM aHaji3y /i BU3HAYCHHS | OPIEHTOBAHE presentation
JIOLTBHOCTI 1HBECTYBaHHS Y Pi3HI | HABUAHHS,
BUIM 1HHOBAIIHHOI AiSJILHOCTI / tO | caMOCTiiiHa
be able to apply main analytical | po6ora /

methods of feasibility of investing
in different kinds of innovation
activity

problem-based
learning,  self-
study




2.3 | Bmitn cknagatu 3BiTH Ta 0Oi3Hec | [IpakTuyni Ece, aHaJIITUYHA 15%
ILUIaHU IOZ0 peaizarii | 3aHATTA, 3ammcka, 3BIT / essay,
IHHOBAI[IHHOTO  HPOAYKTY  JJIs | cCaMOCTiliHA analytical overview/
KOPIIOpAaTUBHUX Ta NPUBAaTHHUX | poboTa, Keicu / | report
inBecTopiB (aHriificekoi MoBor0)/ | practical classes,
to be able to draw up report and | self-study, case
business plans for implementation | studies
of an innovative product for
corporate and private investors (in
English)

3.1 | IlosicutoBat Ta goHOocHTH 10 | [IpakThuni Yyacte B AHCKYCIi, 15%
¢axiBuiB 1 KI€HTIB iH(OpMAIio, | 3aHATTA, npeseHranis, ece /
imei, mpoOiemu, pillleHHS IIMOJ0 | CaMOCTilHA discussion, presentation,
IHHOBAIIHOT TisSUTBHOCTI | poOoTa, kekicu / | essay
(anrmiificekoro MOBOM0) / to explain | practical classes,
and get accross information on | self-study, case
innovation activity to clients and | studies
professionals (in English)

3.2 | Bectu nuckycito, aprymentoBano | [Ipaktuuni Benenus JUCKYCII, 15%
JOBOJUTH JO ILUIBLOBOI ayaUTOPIl | 3aHATTS, KEWCH, | BUCTYI 3 MPE3CHTAIIETO,

CBOI JyMKHM WIOJO peali3aiii | AMJAKTUYHI irpH | ydacTb B OOrOBOPEHHI
IHHOBAIITHUX pimrens | / practical | npesenrarii / leading a
(anrmiiicekoro MoBor) / to lead | classes, case | debate, presenting,
discussion, present arguments to | studies, didactic | discussing

prove your point to the target | games

audience on implementation of

innovative solutions (in English)

4.1 | IlpamoBatu y ckiani npoekTHoi | CamocTiiiHa [TinroToBKa Ta 3axucCT 10%
Tpyny 3 CKIaJaHHS Ta peanizaiii | podoTa, KeHcH, | TpPyIoBOro
IHHOBAIIIITHOTO TPOAYKTY, HECTH | IpOoOIEeMHO- IHHOBAI[IITHOTO TIPOEKTY /
BiJITIOBIJAJILHICTh B MeE)XaxX CBOIX | OpIEHTOBaHE preparing and presenting
NMOBHOBaXGHb B Tpymi  3a | HaByaHHs / self- [a  group  innovative
NPUAHSTTS pileHp y | study, case | project
Herepea0adyBaHux ymoBax / to | studies,
work as part of a project team on | problem-based
developing and implementing of an | learning
innovative product, take
responsibility for decision-making
under unforeseen conditions

4.2 | 3maTHICTH 40 MOJAIBIIOTO CamocrTiiina YyacTe B AMCKYyCIAX Ta 5%

MEpCOHAILHOTO HABYaHHA 3 BUCOKUM
piBHEM aBTOHOMHOCTI / to be able to
personalize learning with high degresg
of autonomy

pobota, keiicu /
self-study, case
studies

00rOBOpEHHSIX,

camMocTiiHa Ta TrpyIoBa
poboTta,  mpe3eHTalisd,
3aXHUCT TpynoBOro
npoekTy / taking part in
debates and discussions,
independent and group
work, presentation,
defending a group project




6. CniBBiIHOIIIEHHSA Pe3yJIbTATIB HABYAHHS JUCUMILIIHHU i3 MPOrPAMHUMHU Pe3yJIbTATAMN HABYAHHS
/ Ratio between the Discipline Learning Outcomes and Program Learning Outcomes

Pe3ysbTaTH HABYAHHS JUCUMILTIHUA (KOI)
Discipline Learning Outcomes

(code)
IMporpamui

1.111.2|11.312.12.2|12.3]3.1]3.2]4.114.2

pe3yJbTaTH HaBYaHHA (Ha3Ba)/
Program Learning Outcomes (name)

ITPH 7. OpranizoByBatH Ta 3AiHCHIOBATH €PEKTUBHI
KOMYHIKaIlii BCeperHI KOJIEKTUBY, 3 MPEACTaBHUKAMU
pi3HHX MPOdECiHHUX TPyN TaB Mi>KHAPOJHOMY KOHTEKCTI / S e e e T O e o B
PLO 7. Organize and communicate effectively across teams,
professional groups, and globally.

IIPH 9. BmiTu cinkyBaTuch B podeciiHuX 1 HAYyKOBUX KOJIaxX
JIeP’KaBHOIO Ta IHO3EMHOI0 MOBaMH /

PLO 9. Be able to communicate in national and foreign
languages in professional and scientific environments.

IIPH 16. /IleMoHCcTpyBaTH 3HaHHS MapPKETHUHTOBUX

Moeneit mudys3ii iHHOBaIlii i BMiHHS 3aCTOCOBYBATH
METOAMYHHN iHCTPYMEHTAPiii MapKETUHTY PaJIuKaIbHOTO
IHHOBAIIITHOTO MPOAYKTY AJIsl pO3POOKH MapKETUHTOBUX
CTpaTeriii Ha BUCOKOTEXHOJIOTIYHUX PUHKAX / + |+t
PLO 16. Demonstrate knowledge of marketing models of
innovation diffusion and know to apply marketing
methodology of disruptive innovative product to develop
marketing strategies on hi-tech markets.

7. Cxema ¢opmyBanns ouinkm / Principles of Grading:

7.1. ®opmu ouiHoOBaHHA cTyAeHTiB: (Makc. 100 fauiB / minim. 60 6aniB) / Forms of student
assessment: (max. 100 points / min. 60 points)

1. Ycue onutyBanns, auckycis (PH1; 2; 3, 4) — 10 6anis / 6 6anis;/ 1. Oral interview, discussion (LO1; 2;
3, 4) - 10 points / 6 points;

2. Bukonanus npoektHux 3amanb (PH 1.1-1.3; 2.1-2.3; 3.1; 3.2, 4.1, 4.2) — 20 GauniB / 12 Oanis; /
Accomplishing projects (LO 1.1-1.3; 2.1-2.3; 3.1; 3.2, 4.1, 4.2) - 20 points / 12 points;

3.TecryBanns (PH1.1-1.3) — 20 6axis / 12 6anis; / Testing (LS 1.1-1.3) - 20 points / 12 points;

4. Keiicu (no 10 6aniB makc. koxxeH) (PH 2.1-2.3, 4.1-4.2) — 10 6axniB / 6 6aunis; / Case studies (10 points
max. each) (LO 2.1-2.3; 4.1-4.2) - 10 points / 6 points;

5. CamocriiiHa pobota (2 mucbMoBi poboTH, o 5 6aniB makc. koxua) (PH 1.1-1.3; 2.3) — 10 GaniB / 6
oani; / Self-study (2 written assignments, 5 points max. each) (LO 1.1-1.3; 2.3) - 10 points / 6 points;

6. [TizcymxoBa koHTposbHa podora (PH 1.1-1.3; 2.1-2.2) — 20 Gaunis / 12 6anis./ Final test (LO 1.1-1.3;
2.1-2.2) - 20 points / 12 points.

7.2. IlincymkoBe oninoBanHs / - final assessment

[TincyMKOBHI KOHTPOJb 3/iHCHIOETECS Y (hOpMi MHCBMOBOI KOHTPOJBHOI POOOTH, SIKa OIIHIOETHCS
MakcuMyM y 20 GasiB Ta MpPOBOJUTHCA HAa OJAHOMY 3 OCTaHHIX CEMIHApPCHKUX 3aHATH 3 JAUCLUIUIIHH.
[TizcymKoBa OLIiHKA 3 TUCHUILIIHU CTY/ICHTY BUCTABJISIETHCS 32 PE3yIbTaTaMHU POOOTH MPOTITOM CEMECTPY
SIK CyMa OaJTiB, OTPUMaHUX BIPOIOBK HABYAILHOTO CEMECTPY, BKIIIOYAOYH Oai, OTpUMaH1 32 BUKOHAHHS
caMocCTiifHOT poOoTH Ta KoHTposIbHOT poboTu. / The final control is carried out in the form of a written test,
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which is estimated at a maximum of 20 points and is made at one of the last seminars in the discipline. The
final grade for the discipline the student is put on the results of work during the semester as the sum of the
points received during the academic semester, including points received for independent work and control
work.

KpuTepii oninoBanHs npoexkTHOI podoTH / Projects assessment criteria:

1. Ipoekr 1, 3 — mo 20 6Gauis / Project 1, 3 - 20 points each
Texkcr mpoekTy - ece (10 6amiB) / Project text - essay (10 points)
[Tpe3enTamiiiai cnaiiau nmpoekty (5 6amiB) / Project presentation slides (5 points)
Ycna nipesenTaiis npoekty (5 6amis) / Oral presentation of the project 1 (5 points)
2. IpoexT 2, 4 — no 20 Gauis / 2. Project 2, 4 - 20 points each
Texkcr mpoekry - 3BiT (10 6amiB) / Project text — report (10 points)
[Tpe3enTamiiiai cnaiiam mpoekty 1 (5 6aiiB) / Project presentation slides (5 points)
YcHa npesenTantis npoekty (5 6aniB) / Oral presentation of the project 1 (5 points)

3aJjtik BUCTABJISIETHCA 32 pe3yJIbTaTaMU POOOTH CTYAeHTa BIPOAOBK Ychoro cemectpy / Zalik’s awarded
is based on the results of the student's work throughout the semester.

CemecTpoBa KiJIbKicTh 6aJiB / IincymKoBa KOHTPOJIbHA po0oTa / IincymkoBa ouinka /
Semester number of points Final test Final grade
Minimym  / 48 12 60
Minimum
Maxkcumym 80 20 100
/ Maximum

7.3. ®opMH NMiICYMKOBOro OLIHIOBAHHA CTyAeHTIB y (popmi icuty (y 3 cemectpi) / Forms of final
assessment of students in the form of an exam (in semester 3)

MaxkcuManbHa OIiHKa 3a icnutT ckiajnae 40 OanmiB. IcnuT mpoxoauTh B YCHINM 1 NMUCBMOBIH (opmax,
CKJIQIAETHCA 3 TMiATOTOBKH Ta 3aXUCTY eK3ameHarliiHoro mpoekrty. / The maximum exam score is 40 points.
The exam is oral and written and consists of preparation and public defence of an examination project.

[lotoune oumiHioBaHHA y 3 cemecTpi ckinagae 60 OamiB makcumym / 36 OamiB  MiHIMyM. /
Current grading in semester 3 consists of 60 points maximum / 36 points minimum.

KpuTrepii ouinroBanHst npoexTHOi podoTn / Projects assessment criteria:

Ex3amenariitnuii mpoekrt - 40 6anis / Examination Project - 40 points
bisnec-muian iHHOBariiHOrO MpoAyKTy (20 6amis) / Innovative product business plan (20 points)
[Mpe3enTariiini cnaiiau npoekty (5 6amiB) / Project presentation slides (5 points)
VYcua npesenTartis 6isaec-many (10 6anis) / Oral presentation of the business plan 1 (10 points)
Huckycis, 3anutanns 1 Bignosiai (5 6amis) / Discussion, Q&A session (5 points)

L. . . IlincymkoBa ominka /
CeMmecTpoBa KijbKicTh 6aJ1iB Ex3amenaniiinmii npoexr / Final grade
/ Semester number of points Examination project
Misimym / 36 24 60
Minimum
Maxcumym / 60 40 100
Maximum




7.4 Oprani3zaiisi OuiHIOBaHHS:

Cemecmpose oyiHt08aHHA MaKux 6udié pobim, sAK: OUCKYCii, ONUMYB8AHHs, PO38 A3)6aHHA 3a0al,
mecmy8anHsl, KOHMPObHI POOOMU 30TUCHIOIOMbCS NIO 4aAC 3AHAMb, SKI 8i00Y8AIOMbCSL 3a PO3KAAOOM.

Camocmitina poboma cmyoeHma Noasi2cae 8 CUCMEMAMUYHOMY ONPAYIOBAHHI HOPMAMUBHO —
3AKOHO0ABUUX AKMI8 MaA 38IMi8 NPO OYIHKY cyO €KmMi8 20Cno0apro8ants. 3ac80eHUll mamepian nioiseae
nepesipyi Ha KOJCHOMY CeMIHapcbKomy 3anammi y popmi ycHoeo onumyearts. Kpim moeo, pezyromamu
CaMOCMILIHO20 ONPAYIOBAHHS MAMepPIany NepesipsaiomspCs Y 6ueisioi KOPOMKUX NUCbMOBUX pobim 08iui
(npomsa2oM MOOYILHUX MUNCHIB), KOHCHA 3 AKUX OYIHIOEMbCA MAKCUMYM Y 5 6alis.

Bionpayrosanmns nponywenux 3ansameo 30iUCHIOEMbCS WUAAXOM BUKOHAHHSL CYOEHMOM 000AmMKOBUX
PO3DAXYHKOBUX 3A60AHb 3 OUCYUNTITHU.

* V 6unaoxy SUHUKHEHHS 000AMKOBUX NUMAHbL MA CKIAOHUX CUMYaAyill nid 4dc HABYAILHO20
npouyecy, ix supiuienHs 30iliCHIOEMbCA 3 NOCUNAHHAM Ha 3acaou Tlonodcenns npo opeanizayiro 0c8imHb020
npoyecy y Kuiscoxomy nayionanonomy ynieepcumemi imeni Tapaca Llleguenka.

7.4 Organization of Assessment:

Semester assessment of such types of work as: discussions, surveys, problem solving, testing, control
works are carried out during the classes, which take place according to the schedule.

Independent work of the student consists of the systematic processing of normative-legal acts and
reports on the evaluation of business entities. The assimilated material is checked during each seminar
class in the form of an oral examination. In addition, the results of independent work of material are
checked in the form of short written works twice (during the module weeks), each of which is assessed by a
maximum of 5 points.

Reprocessing of missed classes is carried out by the student performing additional computational
tasks in the discipline.

* In the case of additional questions and difficult situations during the educational process, their
solution is carried out with reference to the principles of the Regulations on the organization of the
educational process at Taras Shevchenko Kyiv National University.

7.5 YmoBu pomycky 10 ckiananss icmuty / Terms of admission to take the exam:

CmydeHm HE 0onycv<a€mbc;z 00 CKA0aHHs icnumy, AKUWO HE BUKOHAHO HABYANbHE HABAHMAMNCEHHS mAa
cyma 6anie, ompumarux nio yac cemecmpy, cmarosums (0—36.

The student is not permitted to take the exam if he / she has not completed the academic load and the
sum of points obtained during the semester is 0-36.

7.5 lllkana BignoBigHocti oninok / Grade Matching Scale

Bigminno / Excellent 90-100
Jo6pe / Good 75-89
3anoBiabHo / Satisfactory 60-74
He3apnosisibho / Fail 0-59
3apaxoBaHo / Pass 60-100
He 3apaxoBano / Fail 0-59




8. Crpykrypa HaByaiabHOI aucHuilIiHu. TemaTtuunuii muiad 3aHath / The structure of the
discipline. Thematic lesson plan

Ne
n/n Kinbkictb roamn /
Hours
Ha3sga temu / Topic NPAKTHYHI Cp/
3ausaTTa / | independent
class work
learning
1 cemecTp / 1 semester
1. The role of innovation in organisations. Definitions of 2 10
innovation. Types of innovations / Poib iHHOBAILi#1 B
oprasi3aiisi. BusHaueHHsI Ta BUJIM iHHOBAITIH.
2. Applying innovation management within an organization. 2 10
Innovation management cycle / YrpaBiiHHsI iHHOBaI[isSIMH B
opranizarii. [luki MeHeDKMEHTY iHHOBAITiH.
3. Theory of disruption by Clayton Christensen: disruptive 4 12
(revolutionary) and sustaining (evolutionary) innovations /
Teopiii npopuBHuX iHHOBaiil Kiefitona Kpicrencena:
MIPOPUBHI (paJUKalbHi) Ta MiATPUMYIOUi (€BOIOIINHH1)
iHHOBAITII.
4. Open innovation. Case Study: Innovations at 2 8
Procter&Gamble / Binkputi inroBanii. Ketic: iHHOBaIii i
ITpoxrep ena ['emOI.
Project 7 / IIpoexm 1 2
5. Marketing innovations globally and locally. Marketing 4 12
disruptive innovations. / MapkeTHHroBi ctparterii
YIPaBJIiHHS 1HHOBAIISIMU HO TJ100aIbHOMY Ta
BHYTPIIIHFOMY PUHKaX. MapKeTUHT paJuKaTbHUX
1HHOBAIIIH.
6. Global Innovation Index: overview and analysis. Country 6 14
comparison. Data Interpretation / I'moGanbHuit iHIEKC
iHHOBAIIIH ormsy Ta aHam3. [lopiBHSHHS KpaiH,
TPaKTYBaHHA JaHUX.
7. Role of leadership in managing innovations. Case Study: 2 10
Tesla / Poisb mijiepa B MeHeDKMEHTI iHHOBaIi. Keiic:
Tecna
8. Effective business writing: reports, summaries, policy 4 12
overviews / HaBuuku npogeciiHoro nuchbma: 3BiTH,
aQHAJIITUYHI 3aITUCKH, OTJISAIU 3aKOHO1aBY0i 0a3u.
Project 2 / I[Ipoexm 2 2
¥Yceboro roaud 3a 1 cemectp / Total 1 semester hours 30 88
2 cemectp / 2 semester
9. Innovation as a driver for economy. Case Study: Singapore, 6 12
California, Estonia, Ukraine / [HHOBaMi1 sk pymuriiiHa cuia
exoHoMiku. [lopiBHsuibHI Keiicu: Cinranyp, KamigopHis,
Ecronis, Ykpaina




10. | Financing innovations: the Role of Government in 4 12
Fostering Innovations / ®inancyBaHHs iHHOBAIIIH: POJIb
JIEP’KaBH B PO3BUTKY 1HHOBAIIIM
11. Innovation management frameworks / PamkoBi migxoau 10 4 12
yIpaBJIiHHS IHHOBAIISIMU
Project 3/ 2
12. | Consumer-driven innovation model. Case study: Lego / 4 12
Monens iHHOBaIIN, CTBOpeHNX cnokuBadamiu. Keiic: Jlero
13. | Social Innovations: definitions, principles and aims. Case 4 12
Study: Bill Gates Water Project / ComianbHi iHHOBAIII1:
BH3HA4YCHHs, npuHIMNY, 1. Keiic: mpoekt bima ['eiiTca
14. | Being innovative at your own risk: startups & ethics. Case 4 12
Study: Theranos / [nHoBariii Ta yrpaBIiHHS pU3HKAMHU:
crapranu ta eruka. Keric: Tepanoc
15. | Effective presentations. Giving a pitch: structure, content, 4 12
language / HaBuuku eekTHBHHX MPE3EHTALlI: CTPYKTYpa,
3MICT, MOBa
Project 4/ )IIpoexm 4 2
. 34 84
Yceboro roaun 3a 2 cemectp / Total hours in semester 2
Pa3zom rogun 3a 11i 2 cemecTpn 64 179
Overall hours in 1 and 2 semesters
3 cemectp /3 semester
16 | Managing innovative projects: project cycle, SWOT
analysis, risk management, agile approach / YnpaBiiHus 5 5
IHHOBAIITHUMHU MTPOEKTaMHU: MPOEKTHUN 1K, SWOT-
aHaJli3, YOpaBIiHHS PU3UKAMU, aJKANI-T1IXi]]
17 | Writing a business plan: structure and organization,
content, language / HanmcanHns 6i3Hec-1u1any: CTpyKTypa, 2 2
oprasizaiisi, 3MiCT, MOBa
18 | Pitch Deck: using pitch deck for creating effective
presentations / BuxopuctaHHs miTY-A€Ky s CTBOPEHHS 2 2
e(eKTUBHUX Mpe3eHTalll
19 | Final Project: Innovative Product Idea & Business Plan
Public presentation and peer discussion of the project / 9 14
diHanbHUN TPOEKT: Oi3HEC-TINIaH 1IHHOBAIIITHOTO MPOIYKTY.
3axucT Ta 00rOBOPEHHSI MMPOEKTIB.
Yceworo roaus 3a 3 cemectp/ Total hours in 3 semester 8 20

3aranpauii 00csT 270 200., B TOMY YUCITI:
Jlekuniii — 0 200.

[MpakTryHi 3aHATTS — 72 200.
CamocriitHa po6ora - 192 200.
KoncynbTariii — 6 2o0.

Lectures — 0 hours

Kpeauris — 9 Credits — 9

A total of 270 hours, including:

Practical classes — 72 hours.
Independent work — 192 hours.
Consultations — 6 hours.
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9. PexomenoBani qxepesna / Recommended references

OCHOBHA JIITEPATYPA / ESSENTIAL LITERATURE

1.

2.

ok~

~

10.

11.

12.
13.

14.

Cranmapt BUIIOI OCBITH YKpaiHu 13 ramy3i 3HaHb 07 VYmnpaBimiHHS Ta aAMiHICTpyBaHHS,
cnenianbHOCTI: 073 MeHemxMeHT apyroro (Maricrepcbkoro) pisas. K. 2019. - 14 c.
OcBiTHRO-HayKOBa Tporpama « MeHeKMEHT 1HHOBaIiiHOI aisuibHOCTI» [EnexTponnwuii pecypc] //
o(im. Beo-caiit. URL :_https://cutt.ly/VRKdUR3

Innovation Management: course learning materials for students of specialism 073 Management,
educational programme: Innovation Management / developed by Anastasiia Syzenko. — Kyiv:
2021 — 46 p.

Innovation Management (2014). AT Kearney Publication — 28 p.

Clayton Christensen, Michael E. Raynor, and Rory McDonald “What is Disruptive Innovation”
(2015), https://hbr.org/2015/12/what-is-disruptive-innovation

Global Innovation Index (2020),
https://www.wipo.int/edocs/pubdocs/en/wipo pub gii 2020.pdf

Pitch Deck: https://pitch.com/templates/Startup-Pitch-Deck-4gHom74N2VxS40ekfg3YUsVd

The age of innovation (2017). - 14 p. - available at:
https://www.mckinsey.com/industries/financial-services/our-insights/the-age-of-innovation
Innovation  management toolbox. Resource for mini cases. — available at:

https://www.viima.com/the-innovation-archive/20-best-innovation-management-tools-choosing-
the-right-one

The Ultimate Guide to Raise Capital for a Startup: http://about.crunchbase.com/wp-
content/uploads/2019/10/Ultimate-guide-raising-startup-capital.pdf

An Introduction to Startup Financing and a New Approach to Attracting Capital Resources by
Robert T. Goldberg, Startup Factory: https://www.startupfactory.co/pdf/SUF_capital_fin.pdf
Innovative Ukraine. 2019. Overview 2018, UVCA; Tech Ecosystem Guide to Ukraine 2019.
Cusenko A.C., TTerpoBcbkuii M.B., JIpsukoBa 51.0. HaBuyanpuuk mociouauk Academic Writing in
Economics. K.: «Hika-Ileatp», 2019 — 96¢.

Rosenwasser, D., & Stephen, J. (2011). Writing analytically. Cengage Learning.

JOJATKOBA JIITEPATYPA / FURTHER READING

1.

2.

©

Zhylinska, O., Petrovsky, M., Bilorus, T., Horbas, I., Vikulova, A. Management: Teaching and
Learning Handbook for Students of Economics. K.: Lira-K, 2019 — 91 p.

Petrovsky M.V. Prygara O.Yu., Starostina A.O. Marketing of Innovations. Methodological and
learning handbook for Master’s degree students of Marketing. K.: Interservice, 2020— 34 c.

. Petrovsky M.V., Murovana T.O., Environmental Accounting. Methodological and learning

handbook for students of Environmental Entrepreneurship majoring in business, trade and exchange
activities. K.: Lira-K, 2020 — 44 c.

Petrovsky M.V., Kharchenko T.B., Sahaidak Yu.A., Environmental and Economic Pricing Policy.
Jlipa-K. 2020. — 49 c.

Maital S. (2007) Innovation Management: Strategies, Concepts and Tools for Growth and Profit. —
492 p. — selected chapters

Armstrong M., Taylor S. (2014) Armstrong’s Handbook on Human Resource Management,
KoganPage, London, UK

Social Innovations in Europes. OECD Publication (2014) — 56 p.

Gerard H. Gaynar (2001) Doing Innovation: Creating Economic Value. — 26 p.

Clayton Christensen The Innovator’s Dilemma (1997) Harvard Business, - 179 p. — selected
chapters.
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http://econom.univ.kiev.ua/wp-content/uploads/2018/06/Освітньо-наукова-програма-Менеджмент-інноваційної-діяльності-ОС-Магістр-1-2.pdf
http://econom.univ.kiev.ua/wp-content/uploads/2018/06/Освітньо-наукова-програма-Менеджмент-інноваційної-діяльності-ОС-Магістр-1-2.pdf
http://econom.univ.kiev.ua/wp-content/uploads/2018/06/Освітньо-наукова-програма-Менеджмент-інноваційної-діяльності-ОС-Магістр-1-2.pdf
https://hbr.org/2015/12/what-is-disruptive-innovation
https://www.wipo.int/edocs/pubdocs/en/wipo_pub_gii_2020.pdf
https://pitch.com/templates/Startup-Pitch-Deck-4gHom74N2VxS4oekfg3YUsVd
https://www.mckinsey.com/industries/financial-services/our-insights/the-age-of-innovation
https://www.viima.com/the-innovation-archive/20-best-innovation-management-tools-choosing-the-right-one
https://www.viima.com/the-innovation-archive/20-best-innovation-management-tools-choosing-the-right-one
http://about.crunchbase.com/wp-content/uploads/2019/10/Ultimate-guide-raising-startup-capital.pdf
http://about.crunchbase.com/wp-content/uploads/2019/10/Ultimate-guide-raising-startup-capital.pdf
https://www.startupfactory.co/pdf/SUF_capital_fin.pdf

10. Eveleens Chris (2010) Innovation Management: a literature review of innovation process models

and their implications. — 16 p.

11. Ebert J, Chandra S and Liedtke A. (2008) Innovation Management. Strategies for Success and

leadership. — 16 p.

IHOOPMAILIMHI PECYPCU B IHTEPHETI / INFORMATION RESOURCES ON THE INTERNET

1.
2.

International Society for Professional Innovation Management (ISP1M)

CORDIS - Community Research and Development Information Service (CORDIS), which provides
information on all EU-supported R&D activities, including various programs, project and funding
opportunities.

Europe INNOVA - European Initiative with the aim to become a laboratory to develop and promote
new tools and instruments with the view to help innovative enterprises innovate faster and better.
Innovation America - global innovation intermediary focused on accelerating the growth of the
entrepreneurial innovation economy Internationally and in America.

Innovation Systems Research Network - network of researchers examining innovation in various
cities and regions across Canada.

Matrix Thinking - Innovation Training - simple thinking methodology that underpins successful
business building. It is used to facilitate creativity, innovation and finding of business opportunities.
Innovation Toolbox - online service to assist companies and service providers to access knowledge,
tools and resources to drive their innovative journey.

Collins - online dictionary.
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https://www.innoget.com/innovation-partners/32/international-society-for-professional-innovation-management-ispim
http://cordis.europa.eu/home_en.html
http://www.europe-innova.eu/web/guest;jsessionid=16F0C3AB83EB9E4E194FF07FC84974AF
http://innovationamerica.us/
http://sites.utoronto.ca/isrn/
http://www.matrixthinking.com/
http://www.innovationtoolbox.com.au/
https://www.collinsdictionary.com/

