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IHOOPMALIA ITPO 30BHIIITHIO AITPOBAIIIO

A. Peuensii (HpeI[CTaBHI/IKiB akaneMiuHoi criapHOTH (3BO, HamioHaIbHOT Ta Tally3€Boi akaaeMii
HayK, TOILO)

CoanuneB C.O. - n.¢-M.H., npodecop, 3aBiayruuil Kapeapow MNPOMHUCIOBOTO
MapkeTUHTy HarioHaapbHOTO  TEXHIYHOTO  yHIBepcuTeTy YKpainun «KuiBchkuii
NOJIITeXHIYHUHN 1HCTUTYT iMeHi Iropst CikopchbKoro»

Hara penien3yBanss: 24 ciuns 2020 poky.

b. Biaryku npeacraBHuKiB podeciiftHuX acoriarini

Ieuanin O.B. — I'onosa Ilpasninns, cminka mignpueminis "Crtina".
Jata peuensyBanus: 27 ciunsa 2020 poky

B. Biaryku npeacTaBHUKIB pUHKY Ipalll

Maxkamesa FO.B. — qupekrop TOB «Cextop X»
Jata peuensyBanus: 23 ciunsa 2020 poky



Po3pobieno po6ou0to Tpymnoro y CKIIaIi:

HHEPEIMOBA

[IpizBumie, im’s1, | HaitmenyBanus |HalimenyBanus | HaykoBuii cTymiHb, Crax [adopmaris mpo HayKOBY BinomocTi mipo
1o 6aTbKOBI nocajau (s 3aKnany, sk | mudp i HaliMeHyBaHHS | HayKOBO- JiSUTBHICTH (OCHOBHI MyOJTiKamii | MiABUIICHHS
KEepiBHUKA Ta CYMICHUKIB —  |3aKIHYUB HayKOBO1 MearoriyHoi | 3a HarpsIMOM, HAYKOBO-JIOCITHA | KBamidikarii
YJICHIB MiCIle OCHOBHOI |BUKJaAad (piK | CIEHMiabHOCTI, TeMa Ta/abo poboTa, yuacTh y KOH(MEpEHIIisSX | BUKIaaaya
MPOEKTHOT poboTw, 3aKiHYEHHS, ucepTarlii, BYCHe HayKOBOT 1 ceMiHapax, pobora 3 (HaliMeHyBaHHS
rpynu HallMEHYBaHHA |CHELIaJbHICTh, | 3BAHHS, 32 KOO pobotu acripaHTaMu Ta JOKTOPAaHTaMH, | 3aKJIay, BUJ
MTOCa/IH ) KBaTiiKaIis kadeaporo KEpIBHUIITBO HAYKOBOIO JIOKyMEHTa, TeMa, J1aTa
3TiAHO 3 (crieriabHICTIO) pOOOTOIO CTYICHTIB) BUAY1)
JOKYMEHTOM MIPUCBOEHO
PO BHUIILY
OCBITY)
Kadeapa miknapoaHoi ekoHoMiku Ta MmapkeTury, OIl «Mapkerunr» OKP «maricTp» 1eHna ¢.H.
KepiBauk
IIPOECKTHOI TPy
Jlmiraa Auapii | [loteHT HamionaneHuii | JOKTOpP €KOHOMIYHHUX 24 poku 3aranpHa KUTBKICTD ITyOJTIKaIlii 1. Crendopacbkuit
OmnekcannpoBuu |Kadeapu Texuiunuit Hayk, 08.00.04 - 171, 3 Hux: yHiBepcurer, LleHTp
MIKHapOIHO1 VYHiBepcuTeT «ExoHOMiKa Ta 8 moHorpadiit (y Tomy uucii 2 JIEMOKpaTii, PO3BUTKY
€KOHOMIKHU Ta | YKpaiHu yIpaBIiHHS OJIHOOCIOHI), Ta BEpXOBEHCTBA
MapKEeTHHTY «KuiBchkuii M TPUEMCTBAMH (32 7 MIpyYHUKIB Ta HABYATBHUX mpaBa (CDDRL),
[ToniTexHiYHUH | BUIaMU €KOHOMIYHOT nociOHMKIB (y ToMy uucii 3 [Ikomna ynpaBniHHSA
[HCTHTYT» TUSITTBHOCTI)», TeEMa MiIpyYHUKH, 3 HaBYAIbHI VYkpaiHchbKOTO
(1995, nucepranii «CuCTeMHO- nociOHUKH, | TepMIHOIOTIYHHIA KaTOJIHUIILKOT'O
CHeIiaabHICTh | pediekcuBHE CJIOBHHUK), YHIBEPCUTETY
«MapKEeTHHT y | cTpareriuyHe 41 crarta y dpaxoBux (y TOMy (XapkiB-KuiB).
BUPOOHUYIIA MapKETHUHTOBE gucii 38 ¢paxoBux) Ta CraxxyBaHHS Ha
cepir, YIIPaBIIiHHSA B AiSJILHOCT] HAayKOMETPUYHUX BUAAHHSAX (Y nporpami Akajgemii
KBaTi(iKaIis M ITPUEMCTB B tomy unchi 1 crarta y B/ JaepCcTBa IS
crerianicra VYkpaiHi», Scopus Ta Web of Science, 4 po3Butky (LAD)
«MEHEeKep- JIJT Ne 005826 Bin cratti y B/l Index Copernicus, 4 | "Pons nepxaBHOi
MapkeTtosor» | 29.09.2016 p. crarti y B/l Ulrich’s Web, 1 TOJIITHKHU B PO3BUTKY




crartsa y BJI EBSCO).

MpUBATHOIO cexTopa"

Harmionansuuii | JloueHt 3a kadenporo 3arajipHa KiIbKICTb Ti]] KePIBHUIITBOM
Texuiuamit MI>KHApPOIHO1 KoH(]epeHIii, Kpyrimx cToiiB Ta | mpodecopa P. Jliaca i
VYHiBepcUTeT €KOHOMIKH, 6i3Hec-¢opymiB — 405 (y Tomy npodecopa. C. /1.
VYkpaiau 12 L] Ne 027705 Bin qucii 54 HayKOBO-TIPAaKTUIHUX Kpachepa.
«KuiBcbkuii 14.04.2011 p. KOH(EpEeHIIii) Ceptudikar. CiueHb
[ToniTexHIYHMIA 2018 p.
Incturyr» 2. KuiBcpka nikosna
(1995, exonoMiku KSE.
CrenialbHICTh CraxyBaHHs Ha
«TPUKITaTHA kadeapi
MaTeMaTUKay, MeHeKMeHTY. 2018-
KBaTiiKaIis 2020 pp.
crieriaiicra 3. JIbBiBCBHKA Oi3HEC-
«IHXKEHEep- mkona LvBS.
MaTEeMaTUK) CraxyBaHHsI, Kypc
«MapkeTuHry, Ha
HaBYAIILHUX
mporpamax
«MapkeTuHr as
0i3HeCY», «EdexTuBHe
YIPaBIiHHA MAJIUM
0i3Hecom», 2014-2020
Pp-
Unenn
IIPOECKTHOI TPy
CrapocTina npocdecop, KuiBcbkuit JOKTOP €KOHOMIYHHX 43 poku Bceboro nyoaikamiii HaykoBoro | 1. CraxxyBaHHS B
Anna 3aBiyBay JepKaBHUI Hayk, 051 — ekoHOMiKa Ta HABYAJIbHO-METOAUYHOI 0 AkanemMiyHOMY
OnexkciiBHa kadeaporo yuiBepcurer im. |(08.06.02 — xapakrepy — 318, 3 Hux 27 ToBapucTBI Mixana
mixkHapoanoi | T.I'. llleBuenka, | migIpUEMHUITBO, HiAPYYHUKIB Ta HABYAIbHO- banynsHcbkoro
ekoHoMmiku Ta |[1976 p., MEHEKMEHT, METOJMYHHX MOCIOHUKIB, 13 (CnoBayunHa) 3
MapKETUHTY CTeLiaTbHICTh — | MAPKETHHT), MoHorpadiii, y Tomy umcii IHHOBAIITHUX METOIIB
IMOJITHYHA «Mertopgosoris 1 BUJIaH1 B kpaiHax €C, 154 cTaTeil | Ta miaIxo/1iB B OCBITI
EKOHOMIs, IIpaKTHKa y (haxoBux Ta HaykomeTrpuuHux | (32 rox.),




KBaidikaris —
E€KOHOMICT,
BHMKJIaJa4
MMOJIITHYHOT
E€KOHOMIT

MapKETHHTOBUX
JOCIIKEHb B YKpaiHi»,
JUT Ne 000958 Bin
08.12.1999 p., npocecop
Kadeapu MPOMHUCIOBOTO
MapKeTuHry, [1P

Ne 000189 Bin
26.10.2000 p.

BUIAHHSX.
- 3arajibHa KiJIbKICTh
KOH(EpeHIIii, KpyrJiux CTOJIIB Ta
6i3Hec-¢opymiB — 111.

- KepiBHUK HayKOBO-OCIIITHOT
rpynu «Ctparerii
MDKHAPOJIHOTO CITIBPOOITHUIITBA
32 YMOB MOTTTUOJICHHS
perioHaJIbHOT €KOHOMIYHOT
CHiBIpari».

- KepiBHuk nporpamu
MOJIBIHOTO AWILIOMYBaHHS
Business Administration and
Consulting /Global Politics and
International Relations mix
KuiBcbkuM HaLiOHAIEHUM
yHiBepcuTeToM imeHi Tapaca
[IleBueHka Ta YHIBEpUTETOM
Mauepara (ITamis).

- KepiBHHK Ta yyacHUK
MDKHAPOIHHUX JOCIITHUIIBKUX
IIPOEKTIB.

- [1ix KepiBHUIITBOM 3aXHIIIECHO:
20 — xkaHIUAATIB HAYK, 3 —
JIOKTOPIB HayK.

- 3acayXeHU Aisi4 HAYKH 1
texHiku Ykpainu (2009p.)

- Jlaypeat [lepkaBHO1 npemii
VYkpaiHu B raiy3i HayKH i
TEXHIKH 3a KOMILICKC
MIIPYYHUKIB 3 MAPKETHHTY
(2011p.).

- N'onoBa CrieriamizoBaHol
Buenoi pagu /1 26.001.12 3a

M.bparucnasa, 15-18
oepesns 2016 p.
Ceprudikar Ne4 1-
03/16.

2.British Council
Ukraine,
Oxkcdopacekuit
VYuiBepcurer. 11-
15.01.2016 m. KuiB.
Academic Teaching
Excellence — English as
the Medium of
Instruction Course.
Ceptudikar 6/H.




cruenianpHicTO 08.00.04 -
ExoHoMmika Ta yrpaBiiHHS
MiAPUEMCTBAMU (32 BHIAMH
€KOHOMIYHO] JiSUTbHOCTI) U
KuiBcbkomy HallioHaJIbHOMY
yHiBepcuTeTi iMeHi Tapaca
[ITeBuenka

- ['onoBHUI peakTop )KypHaILy
«MapkeTuHr B YKpaiHi», 4ieH
penkoserii 5 HayKoBHX (haXxoBUX
JKypHaJiB, B T.4. «BicHuka
KwuiBcpkoro HarioHaaIbHOTO
yHiBepcuTeTy imMeHi Tapaca
[leBuenka. Cepisa ExoHomikay.
- HaykoBuii pegaktop
nepeKyaiiB MiApyYHHUKIB Ta
MoHoOTpadii MPOBITHUX
3aKOpIOHHUX (PaxiBIIiB B ramysi
€KOHOMIKH.

- 3aCHOBHUK 1 KepiBHUK bizHec-
mkonu «KHY MBA» npu KHY
imeni Tapaca IlleBuenxka 3 2013
p. o Temep.

- KepiBHHK nporpamu
MOJIBITHOTO AUIJIOMYBaHHS
Business Administration and
Consulting /Global Politics and
International Relations mix
KuiBchbkuM HalioHaJIbHUM
yHiBepcuTeToM iMeHi Tapaca
[lleBuenka Ta YHIBEpUTETOM
Mauepara (ITamnis).

- 3aCHOBHUK Ta YJIEH IPaBIiHHS
IpOMAaJChKOI Oprasizaii




«O0’eTHAaHHS MapKETOJIOTIB
Ykpainu»

- PoGoTa y ckmani xypi Il eramy
BceykpaiHCBbKOro KOHKYpCy
CTYJICHTCHKUX HAyKOBUX POOIT 3
MeHemKMenTy, 2014-2017 pp.;
poborta y ckmani xkypi Il eranmy
BceykpaiHChKOI CTYIEHTCHKOI
oJiMIiaay 31 cueniaabHOCTI
«MixHapoaHa ekoHomikay 2014-
2019 pp.

- HaykoBuii kepiBHUK
nepemMoxiB BeeykpaiHChKUx
KOHKYPCIB CTYJI€HTCHKHX
HayKOBUX POOIT 3 MI>)KHAPOIHOT
€KOHOMIKHU Ta MapKETUHTY — 6
oci0.

[Mamyk Jligis
Biraniisaa

JlonieHT
kadenapu
MDKHApOIHOT
E€KOHOMIKHM Ta
MapKETUHTY

Hamionansauii
TexHiuyHMMI
VYHiBepcurer
VYkpainu
«KuiBcrknii
IomiTexHIYHUHA
Inctutym»,
2003,
CIIeIialbHICTh
«MapkeTuHr»,
Maricrtp 3
MapKETHHTY

KaHIUAAT EKOHOMIYHUX
Hayk 08.00.04
«ExoHoMika Ta
YIpaBITiHHS
MiIPUEMCTBAMHU (32
BHJaMU €KOHOMIYHO]T
JUSITTBHOCTI )»,
®opmMyBaHHS CUCTEMH
MapKETUHTY IePCOHATY
Ha MIiITPUEMCTBI

9 pokiB

- 3aranpHa KiUTbKICTh MyOTiKaIlii
— 61, 3 HUX: 2 HaBYAJIbHI
nociOHuKH, 2 MoHOTpadiii (Bci
BUJIaH1 y kpainax €C), 27
crarreil y paxoBux Ta
HAYKOMETPHUYHUX BUIAHHSX.

- 3arajpHa KUTBKICTh
KOH(EpeHIIii, KpyrJIuX CTOJIIB Ta
6i3Hec-hopymis — 12.

1. YaprepHuit
IHCTUTYT MapKETHHTY
(Chartered Institute of
Marketing),
BenukoOpuranis,
IUCTaHIIHE
HaBYaHHs, CIUCHb
2010- kxBiTens 2011,
npodeciiitHuii JUIIIOM
C MapKETHHTY
(Professional Diploma
in Marketing, qurmom
NeNPDO0388,
13381828)

2. CraxxyBaHHS B
AkaeMiYHOMY
TOoBapuCTBI Muxaina




banynsaacekoro
(CnoBauuunHa) 3
IHHOBAIIHUX METOIIB
Ta MiAXOIB B OCBITI
(72 roguumM), TOTHI
2016 poxky,
ceprudikar Ne 46-
02/16

3. benbria, Axkagemis
BIpTYOJIOTii
(Virtuology

Academy) , bprocerb,
benbris, ceptudikar
Bix 9 TpaBHs 2019,
MIBUIEHHS
kBaumiikarrii B
KOMITaHii, JIEKIIii,
CeMiHapH, TPEHIHTH.
(128 roaun)

4. HaBuasibHUI LIGHTP
I3painbcpkoi Arenii 3
M1KHApPOHOTO
po3BUTKY "Maras",
MinicTepcTBO
1HO3eMHHUX CITpaB,
Xaiiga, I3pains, 12-30
cepnug 2018 poky,
ceptudikat Bix 30
CepIlHs, HaByaJlbHA
nporpama "[linTpumka
AKIHOYOTO
MiIPUEMHUIITBA 13
3alTy4yeHHIM
iHpOopMaLiiHO-




KOMYHIKaI[IHHUX
texHororii (IKT) Ta

HETBOPKIiHTY"
(150 rogun)
Pynenko IIOLIEHT KuiBceknuii KaHAUIaT €EKOHOMIYHUX | 24 poku - 3arayibHa KUIBKICTh myOmikamiv | 1. Jlummomatuyna
Harans Kadenpu HalfioHanbHu# | Hayk, 08.00.02 - — 58, 3 Hux: akazeMisi YKpaiHu npu
BanentuniBHa | MDKHApOAHOI | YHIBEpCHUTET CBITOBE T'OCIIOJIAPCTRBO 1 3 HaBYaJIbHI MMOCIOHUKH, M3C VYkpainu. Lleatp
eKoHoMikHu Ta | imeHi Tapaca MDKHApO/IHI 9 HaBYAILHO-METOJUYHUX T IBUILIEHHS
MapKEeTHHTY [IleBueHKa; €KOHOMIYH1 BIJIHOCUHHU, KOMILJICKCH, KBaidikarii.
1997 p., «BriB Mi>XKHApOTHHIX 25 crateii y paxoBux Bumanusx. | Csimonrso Ne0520,
CHEIIbHICTE: | TEHAEHIIIH 3alHATOCT1 - 3arajpHa KUJIBKICTh «MixHapoaHe
OOJIIK 1 ayJUT; | Ha PEryIIOBaHHA KOH(EpeHIIii, KPYTIUX CTONIB Ta | EKOHOMIYHE
KBamidikallis: | pUHKIB Mpar y 6i3HeC-popymiB - 24 CHIBpPOOITHHUIITBOY,
€KOHOMICT BiJIKpUTIN €KOHOMII[I» M.KuiB, 9-10 xoBTHA
JIKNe048784 Bin 2012p.;

08.10.2008p., morieHT
kadeapu Mi>KHaApOIHUX
€KOHOMIYHUX BIJTHOCHH
1 6i3HECY

12 11IN2027169 Bin
20.01.2011p..

2. JluniomaTuyHa
akazeMist YKpainu
pu M3C Ykpainu.
LenTp migBUIIIEHHS
kBaumiikarrii,
Caigonrso Ne(0585,
«EBponeiicpka
iHTerpamisy, M. Kuis,
16-17 »ostHs 2012p.
3. Arencso BIIIK ,
Kypc «MARKETING.
PR. DIGITAL?”,
Mm.Kuis, 22-25.03.
2018p.

4. BisbHa 1IKOJIa
MapKETHHTY.
[TpakTuyni Maiictep-
KJIACH 3 MapKETUHTY
ta digital TexHoOTIH.




Ceprudikar Bix

2-5 yepBHs 2016p.
5.YkpauHckuit
TPEHUHTOBBIN IOPTAI
SeeAns. OH-naitH Kypc
«CTpaTteruueckuit
MapKeTUHT. BriBOZ
OpeHz1a Ha PHIHOKY,
Kwuis, 2019

1)

[Tpu po3po61i npoekty [Iporpamu BpaxoBaHi BUMOTH:
OCBITHBOTO CTaHJAPTYy crerianbHocTi 075 «MapKeTHHI» 3a pIBHEM «MaricTp»




Designed by working group, consisting of:

INTRODUCTION

Full name of the
head and
members of the
working group

Job title

(for part-time
employees -
place and job
title of the
main job )

Name of the
establishment which
lecturer graduated
from (graduation
year, specialization,
qualification in
accordance with the
document of higher
education)

Academic Degree,
Code and name of
scientific
specialization, thesis
topic, academic
rank, awarded by
what department
(specialization)

Scientif
ic-
educati
onal
and/or
scientifi
¢ work
experie
nce

Information on scientific work
(main publications topics, scientific
research work, participation in the
conferences and seminars, work
with postgraduates and PhD
candidates, managing students’
scientific work)

Information about
qualification advancement
of the lecturer (name of the
establishment, type of the
document, topic, date of
issuance, duration, hours/
credits)

Department of International Economics and Marketing, educational programme Marketing, Master's degree, Full-time

Head of the

Project group

Dligach Andrii | Associate National Technical Doctor of Economics, |24 years | - Total number of publications — 1. Stanford University,

Olexandrovych | Professor, University of Ukraine {08.00.04 Economics 171, including: 3 course books, 3 Center for Democracy,
Department  |“Kyiv Polytechnic and Management of study guides, 1 glossary, 8 Development and Rule of
of Institute” (1995, Enterprises (by the monographs (including 2 individual, | Law (CDDRL),
International |specialty Marketing in|types of economic 1 edited in EU), 41 articles in Management School of
Economics Production Industry, |activity), thesis topic scientific and professional peer Ukrainian Catholic
and Management and “System-reflexive reviewed journals. University (Kharkiv-
Marketing Marketing Specialist |Strategic Marketing - Total number of conferences, Kyiv). Internship at the

qualification)

National Technical
University of Ukraine
“Kyiv Polytechnic
Institute” (1995,
specialty Applied
Mathematics, Applied
Mathematician

Management in the
enterprises operation
in Ukraine”,

JIJ1 Ne 005826 dated
29.09.2016.

Associate Professor at
the Department of
International

round tables and business forums —
405 (including 54 scientific
conferences).

Leadership for
Development (LAD)
program "The Role of
Public Policy in Private
Sector Development”
leaded by Professor Roger
Leeds and Professor
Stephen D. Krasner.
Certificate. January 2018.




Specialist
qualification)

Economics,
12 JII1 Ne 027705
dated 14.04.2011.

2. Kyiv School of
Economics KSE.
Internship at the
Department of
Management, 2018-2020.
3. Lviv Business School
LvBS. Internship,
Marketing course,
educational programs
Marketing for Business,
Effective Management of
Small Businesses, 2014-
2020.

Project group
members

Starostina Alla
Oleksiyivna

Professor,
Head of the
Department
of
International
Economics
and
Marketing

Kyiv State University.
T.G. Shevchenko,
1976, specialty -
political economy,
qualification -
economist, lecturer of
political economy

Doctor of Economics,
051 - Economics
(08.06.02 -
Entrepreneurship,
Management,
Marketing),
“Methodology and
Practice of Marketing
Research in Ukraine”
JIJIN2000958 from
08.12.1999, Professor
of the Department of
Industrial Marketing,
ITPNe000189 from
26.10. 2000

43 years

There are 318 scientific and
methodological publications in total,
including 27 textbooks and
manuals, 13 monographs, including
those published in EU countries,
154 articles in professional and
scientific publications.

- The total number of conferences,
roundtables and business forums is
111.

- Head of the Research Group
“Strategies for International
Cooperation in the Conditions of
Deepening Regional Economic
Cooperation”.

- Head of the Business
Administration and Consulting /
Global Politics and International

1. Internship at the
Academic Society of
Michal Baludiansky
(Slovakia) on Innovative
Methods and Approaches
in Education (32 hours),
Bratislava, March 15-18,
2016 Certificate No41-03 /
16.

2.British Council Ukraine,
Oxford University. 11-
15.01.2016 Kyiv.
Academic Teaching
Excellence - English as the
Medium of Instruction
Course. Certificate of 11-
15.01.2016




Relations double degree program
between Taras Shevchenko Kyiv
National University and Macerata
University (Italy). - Leader and
participant in international research
projects. - Under the guidance of: 20
- Candidates of Sciences, 3 -
Doctors of Sciences. - Honored
Worker of Science and Technology
of Ukraine (2009)

- Winner of the State Prize of
Ukraine in the field of science and
technology for a set of marketing
textbooks (2011). - Chairman of the
Specialized Academic Council D
26.001.12, specialty 08.00.04 -
Economics and Management of
Enterprises (by economic activities)
at Taras Shevchenko National
University of Kyiv - Editor-in-Chief
of the Marketing in Ukraine journal,
a member of the editorial board of 5
scientific journals, incl. «Bulletin of
Taras Shevchenko National
University of Kyiv. Economy
Series.

- Scientific editor of translations of
textbooks and monographs by
leading foreign experts in the field
of economics.

- Founder and head of the Business
School "KNU IBA" at Taras
Shevchenko National University
from 2013 till now.




- Head of the Business
Administration and Consulting /
Global Politics and International
Relations double degree program
between Taras Shevchenko Kyiv
National University and Macerata
University (Italy).

- Founder and member of the board
of NGO "Marketing Association of
Ukraine"

- Work as a member of the jury of
the Il stage of the All-Ukrainian
competition of student scientific
works on management, 2014-2017;
work in the jury of the Il stage of
the All-Ukrainian Student Olympiad
in the specialty "International
Economics" 2014-20109.

- Scientific adviser of winners of
All-Ukrainian competitions of
student scientific works on the
international economy and
marketing - 6 persons.

Pashchuk Lidiia
Vitaliivna

Associate
Professor of
the
Department
of
International
Economics
and
Marketing

National Technical
University of
Ukraine «Kyiv
Polytechnic
Institute», 2003,
specialization —
Master of Marketing

Candidate of
Economic Science
08.00.04 «Economy
and management of
enterprises (for types
of economic
activity)»,

Fomation of
Personnel Marketing
System at

9 years

- Overall quantity of publication —
61, therof: 2 study manuals, 2
monographs (3 edited in EU), 27
articles in scientific and peer
reviewed editions.

- Total number of conferences,
round tables and business forums —
12.

1. Chartered Institute of
Marketing, UK,
Professional Diploma in
Marketing, NeNPDO0388,
13381828

2. Internship in Academic
community of Mykhail
Boludyansky (Slovakia)
11.02.2016, Certificate Ne
46-02/16, 72 hours




Enterprises

3.Virtuology Academy,
Brussels, Belgium,
Certificate of May 9, 2019,
128 hours

4. Study Centre of Agency
of International Affairs of
Israel, MASHAYV, Haifa,
Israel, August 12-30,
2018, Certificate of
August 30, 2018, 150
hours

Rudenko
Natalya
Valentyn

Associate
Professor,
Department
ivha of
International
Economics
and
Marketing

Taras Shevchenko
National University
of Kyiv;

1997, specialty:
accounting and
audit; qualification:
economist,

Candidate of
Economic Sciences,
08.00.02 - World
Economy and
International
Economic Relations,
“The Impact of
International
Employment Trends
on Regulation of
Labor Markets in an
Open Economy”
DKNe(048784 from
October 8, 2008,
Associate Professor
of the Department of
International
Economic Relations
and Business
1211IN2027169
from 20.01. 2011

24 years

- Total number of publications - 58,
where:

3 study guides,

9 educational-methodical
complexes,

25 articles in professional
publications.

- Total number of conferences,
roundtables and business forums -
24,

1. Diplomatic Academy of
Ukraine at the Ministry of
Foreign Affairs of
Ukraine. Training Center.
Certificate No. 0520,
International Economic
Cooperation, Kyiv,
October 9-10, 2012;

2. Diplomatic Academy of
Ukraine at the Ministry of
Foreign Affairs of
Ukraine. Training Center,
Certificate # 0585,
"European Integration”,
Kyiv, October 16-17,
2012.

3.

1)

When designing the project of the program, the following requirements were taken into account:
Educational standard for 075 Marketing specialty, Master’s Degree.




1. IPO®LJIb OCBITHLOI IPOT'PAMHU

«Mapxkerunr» / Marketing

3i cmeniajabpHocTi Ne 075 «MapKkeTHHI»
specialty 075 Marketing

1 —3araabna indopmanis

CTyninp BUIIIOI OCBITH Ta Ha3Ba
KBajgipikamii

Cryminp Bumoi ocBitTi: MaricTp
CrnemianpHicTh: 075 MapkeTHHI

OcsiTHs mporpama: MapKeTHHT

Knactepu: MapkeTHHT my0JiYHOT0 CEKTOPY;
Yupasainas 0i3Hecom

Degree: Master

Clusters: 075 Marketing

Education program: Marketing

Clusters: Public Sector Marketing, Business
Management

MogBa(u) HaBYaHHS | OLIHIOBAHHSA

Ykpaincbka, aHrJiiicbka
Ukrainian, English

O0cAr ocBITHBOI MpOrpamMu

120 xpenutie EKTC — KHY imeni Tapaca IlleBuenka,
TEpPMiH HaBUYaHHS — 2 POKH

120 ECTS credits — Taras Shevchenko National University
of Kyiv,
program duration —2 years

Tun nporpamu

OCBITHBO-HAYKOBa
educational and scientific

IloBHa Ha3Ba 3aKj1a1y BUIIOI OCBITH,
a TAKO0K CTPYKTYPHOI0 MiAPO3aily y
SIKOMY 31ilCHIOETHCSI HABYAHHS

KuiBcbkuii HanioHaIbHUM yHiBepceuTeT iMeHi Tapaca
IlleBuenka, Ykpaina

Exonomiunnii paxyabrer

Kadenpa MmizkHapoaHOi eKOHOMIKM Ta MAPKETHHIY

Taras Shevchenko National University of Kyiv,
Ukraine

Faculty of Economics

Department of International Economics and Marketing

Ha3zga 3akyiany BUIIIOI OCBITH SIKUT
Oepe yuyacThb y 3a0e3ne4eHHi

MPOrpaMM (3anoBHIOETHCS AT IPOrpam
MIOJIBIHOTO 1 CIIUIBHOTO JTUTIJIOMYBaHHT)

Odiuiiina Ha3Ba 0CBITHBOIL
nporpamm,

CTYNiHb BUILOI OCBITH Ta Ha3Ba
kBagigikauii 3BO-napTtHepa MoBoIO
OpI/Il"iHa.JIy (3amOBHIOETHCSA AJIS IPOrpaM
NOZBIHHOTO 1 CHUJILHOTO JMIUIOMYBAHHSI)

HasiBHicTh akpeaurauii

Iuka/piBeHs nporpamMu

HPK VYkpainu — 8 piBens,
FQ-EHEA — npyruii nmka




EQF-LLL -7 piBennb

Ukraine’s NQF- 8 level
FQ-EHEA - second cycle
EQF-LLL -7 level

IlepenymoBu

Jumnnom 6akanaBpa 3a pi3sHUMU TalTy3sMHU 3HaHb

Bachelor degree in different subject areas

®dopMa HABYAHHA [enna
Full-time

Tepmin aii ocBITHBOI MpOrpamMu 5 pokiB
5 years

InTepHeT-anpeca nocTiiHOrO
PO3MilllecHHSI OITUCY OCBITHBOI
nporpamMu

http://econom.univ.kiev.ua/departments/ieam/educ_progra
ms/

2 — MeTa oCBiTHBOI MporpamMu

Meta nporpamu (3 BpaxyBaHHAM
piBH# KBaJjidikaii)

[TinroroBKa MaricTpiB MapKETHHTY, SIK1 3J1aTHI
BUPILIYBAaTH YIPABIiHCHKI Ta HAYKOBO-IOCIIIHI 3aBJaHHS,
MAaroTh IHHOBAIIMHUHN CIIOCI0 MUCJIEHHS Ta BOJIOLIFOTH
KOMIIETEHTHOCTSIMH, HEOOX1THUMH JUIs €()EeKTUBHOTO
YIPaBIIHHS MaPKETUHTOBOIO JisSITIBLHICTIO

Training of Masters in marketing who are able to solve
complex managerial and research problems with an
innovative way of thinking and the competencies
necessary for efficient managing of marketing activity

3 - Xapakre

HCTHKA OCBITHBOI IPOrpamMu

IIpenmeTHa odJacThb (rajaysb 3HaHb /
cremiajbHICTD / cmemiaaizamis
MporpamMm)

VYupasiaiaas Ta agminictpyBanus / Mapketunr /
MapkeTusr

Management and administration / Marketing / Marketing

OpienTanis ocBiTHLOI MpOrpamMmu

OCBITHHO-HAyKOBa MPUKJIaIHA

educational and scientific applied

OcHoBHHUI1 POKYyC O0CBITHBOL
MporpaMu Ta cneuiamizamii

CrieriasibHa OCBiTa 3 MAPKETHHTY

KirodoBi cioBa: MapKETHHT, KOMIUIEKC MAapKETHHTY,
MOHSTTS, KOHIICMIIii, MPUHIUIN Ta METOAU YIPABIIHHSI
CHCTEMOIO MapKETUHTY PUHKOBOTO cy0’eKTa,
MapKETHUHTOBI OCITIIKEHHS, 30upaHHs JTaHuX,
y3arajqbHEHHs, aHalli3, MAapPKETHHTOBE 3a0e3TeUCHHS
YIPaBIIHCBKUX  pillleHb, ©(EeKTUBHICTb  YIpaBIiHHSA,
cTparterii puHKOBUX CY0’ €KTiB, MAPKETUHTOBE TIJIaHyBaHHS

Special Training in Marketing

Key words: marketing, marketing mix, concepts, principles
and methods of managing marketing strategy of a market
player, marketing research, collecting data, synthesis,
analysis, marketing support of managerial decisions,
management efficiency, market players’ strategies,
marketing planning




Oco0auBoOCTI IporpamMu

000B’s13K0Ba HAYKOBO-I0CTiTHA TIPAKTHKA

compulsory scientific and research internship

4 -Tlp

HIATHICTH BUIIYCKHHUKIB

A0 MPAlCBJANITYBAHHSA TAa MOJAJIBIIOI0 HABYaHHA

IIpuaatHicTh 10 NpaneBIAIITYBAHHS

PoGoui wmicsg 3a pi3HUMH BHAAMU TiATPUEMHUIIBKOT
TISITBHOCTI, B TOMY YHCJII Ha MiAMPUEMCTBAX PI3HUX BHU/IIB
€KOHOMIYHOI JisSIbHOCTI, B HAyKOBIiH, oOpraHizamiiHo-
YIOPABITIHCHKIN Ta OCBITHIM Tally3sX; Ha BUKJIAIAIbKUX Ta
IHIIKX MOcajgax; B OpraHax JAEp>KaBHOI BIAJX 1 MiCLIEBOTO
CaMOBPSITyBaHHS, B aHaTITUIHO-1HPOpMAITIHHIX
IHCTUTYLISX; JOCIIJHULBKUX 3aKJIaJax TOIIO0

Jobs for various types of entrepreneurial activity, including
enterprises of various types of economic activity,
scientific, organizational, managerial and educational
spheres; teaching and other positions at primary, secondary
and high schools and universities with 3-4 accreditation
levels; governmental bodies and local self-government;
analytical and research institutions, etc.

IMopanpme HAaBYAHHA

MOXIUBICTE  TIPOJIOBXKYBaTH  OCBITY Ha  TPEThOMY
(OCBITHBO-HayKOBOMY) PiBHI BUIIIOT OCBITH.

Ability to continue education at the third (educational-
scientific) level of higher education.

5 — BukjagaHH{ Ta OMIHIOBAHHSA

BI/IK.Ha[laHHﬂ Ta HABYAHHSA

BuknaganHss  371HCHIOETBCSI HAa  OCHOBI  CTYJEHTO-
LEHTpOBaHOro Mmigxony. KoHTakTHI roguHu noOyao0BaHi y
dopmi Jekimii, ceMmiHapiB Ta TPAKTUYHUX 3aHATH B
iHTepakTUBHOMY (popmati. CamocTiiiHa poOOTa CTYJICHTIB
3MIMCHIOETHCSA M KEPIBHHIITBOM  BHKJIajada  Ta
nependadae  ONMaHyBaHHS  HAYKOBOI Ta  HayKOBO-
METOJMYHOI JliTepaTypd (axoBOi CHPSIMOBAHOCTI Ta
BUKOHAaHHS Ha 1i OCHOBI IHIUBIIyallbHUX Ta/a0o
KOMaHJIHUX TIPOEKTIB, PO3B’s3aHHsS Oi3HEC-KEHCiB, poOOTYy
y THoOalbHUX BIPTyaJbHUX KOMaHIaX B  paMKax
MDKHApPOJIHOTO JOCTIAHHUIIBKOTO TpoekTy. OcTaHHIN piK
HaBYaHHS 3aBEPUIYETHCS nyOJIIYHUM 3aXHUCTOM
MaricTepChbKOTO JOCIIKEHHS.

Teaching is based on a student-oriented approach. Contact
hours are organized in the form of lectures, seminars,
practical classes in interactive manner. Independent work
of students is carried out under a lecturer’s guidance and
involves the mastering professional scientific and
methodological literature with further implementation of
individual and/or team projects, finding solutions for
business cases, working in global virtual teams as part of
an international research project. The final year of study
ends with public defence of a master's thesis.

OuiHoBaHHA

[TrcbMOBI icIUTH Ta 3aJIiKH, €ce, YCHI Ipe3eHTallli, 3aXHucT
IHAMBIIyaJbHUX Ta TPYNOBHX IPOEKTIB, KOHTPOJIbHI




pobotu, nudepeHIiioBaHI 3aTK1, 3aXUCT KBaTiiKaiiHo1
poGoTu marictpa.

Written exams and pass/fail examinations, essays, oral
presentations of individual and team projects, quizzes,
master's graduation thesis defence.

6 — [lporpamMHi KOMIIETEHTHOCTI

InTerpajbHa KOMIETEHTHICTH 31aTHICT PO3B’SI3yBAaTH CKIJIAAHI 3agadi 1 mpoOiieMu B
chepi mapkeTuHTy B TpodeciitHii misutbHOCTI abo 'y
mporeci  HaBYaHHS, [I0 Tnepeadadae  MPOBEICHHSA
IOCIIKEHD Ta/abdo 3I1HACHEHHS IHHOBAIH Ta
XapaKTepU3yeThCSl HEBU3HAYCHICTIO YMOB 1 BUMOT

Ability to solve complex tasks and problems in the field of
marketing in real business or studies that involves carrying
out research and/or innovation development under
uncertain conditions

3araabHi komnerenTHocTi (3K) 3K1. 3patHicTh mpuiiMaTH OOIPYHTOBAHI pillIEHHS.
Ability to make informed decisions.

3K2. 3paTHicTh TeHEpYBaTH HOBI 171e1 (KpEaTUBHICTB).
Ability to generate new ideas (creativity).

3K3. 3parHicTh OLiIHIOBaTH Ta 3a0e3MeuyBaTH SKICTh
BUKOHYBaHUX POOIT.

Ability to evaluate and ensure the quality of the work
performed.

3K4. 3parHicTh 10 ajanTariii Ta aii B HOBI#M CUTYaITi.
Ability to adapt and act in a new situation.

3K5. HaBuuku Mi>KOCOOUCTICHOT KOMYHIKAITii.
Interpersonal communication skills.

3K6. 3parHicTh 10 TOIIYKY, OOpOOJICHHS Ta aHami3y
iH(popMaLii 3 pi3HUX JXKEpell.

Ability to search, process and analyse information from
different sources.

3K7. 3narHicTs BUSIBIIATH HII[IaTUBY Ta
M TPUEMITHBICTb.

Ability to take the initiative and be enterprising.

3K8. 3pmarHicTh pPO3pOONATH TMPOEKTH Ta YIPaBIATH

HUMH.
Ability to develop projects and manage them.

daxoBi KOMIIETEHTHOCTI ®K1. 3paTHICTH JIOTIYHO 1 MOCTIAOBHO BIATBOPIOBATH Ta

cneniagbHocTi (PK) 3aCTOCOBYBAaTH 3HAHHS 3 HAWHOBIIIMX TEOpid, METOMIB i

MPaKTUYHUX TIPUAOMIB MApKETHHTY.

Ability to logically and consistently reproduce and apply
knowledge of the latest marketing theories, methods and
practices.




@®K2. 3pnaTHICTD KOPEKTHO IHTEPIPETYBaTH pE3yJbTaTH
OCTaHHIX TEOPETUYHHX IOCIIKEHb y cepi MapKETUHTY
Ta IIPAKTHUKU 1X 3aCTOCYBAHHS.

Ability to correctly interpret the results of recent
theoretical studies in the field of marketing and the
practice of their application.

dK3. 3marHicTh 1o MIPOBEICHHS CaMOCTIMHUX
MapKETHUHTY.

Ability to conduct independent research and interpretation
of the results in the sphere of marketing.

®K4. 3paTHiCTP 3aCTOCOBYBAaTH TBOPYHMM MiIXid 0
pobotu 3a paxom.

Ability to demonstrate a creative working in the sphere of
marketing.

®KS5. 3paTtHicTe 70 JI1arHOCTYBAaHHS ~MapKETHHTOBOI
JUSIIBHOCTI PHUHKOBOTO cy0’ekTa, 3(1HICHEHHS
MapKETUHTOBOTO aHaI3y Ta MPOrHO3yBaHHSI.

Ability to diagnose marketing activity of an market player,
implement marketing analysis and forecasting.

®K6. 3paTHicTh 00HMpaTH 1 3acTOCOBYBaTH e(EKTHUBHI
3aco0M  ympaBiiHHS  MapKETHHTOBOIO  [iSUIbHICTIO
PUHKOBOTO Cy0’€KTa Ha piBHI OpraHizailii, MiIpo3iiry,
TpyNH, MEPEXI.

Ability to define and use effective managerial tools of
market player’s activity on the level of company,
department, group, and network.

®K7. 3paTHiCTh po3po0IaTH 1 aHaJi3yBaTH
MapKETUHTOBY CTPATETii0 PUHKOBOT'O Cy0’€KTa Ta IUIAXH i1
peaizaiii 3 ypaxyBaHHSIM MDK(YHKITIOHATHHUX 3B’ SI3KIB.
Ability to develop and analyze marketing strategy of a
market player, as well as ways to implement it considering
cross-functional relationships.

O®KS8. 3patHicts (opMyBaTH  CHCTEMY MAapKETHUHTY
PHUHKOBOTO Cy0’€KTa Ta OIIHIOBATH PE3YJIBTATHBHICTH 1
e(EeKTUBHICTS ii (yHKI1IOHYBaHHS.

Ability to create a marketing system for a market player,
and evaluate its productivity and efficiency.

@®K9. 3patHicTh 3nifiCHIOBATM Ha HaJEKHOMY PpiBHI
TEOPETHYHI Ta TPUKIAAHI JOCHIKeHHS Yy  cdepi
MAapKETHUHTY.

Ability to conduct theoretical and applied research in the
sphere of marketing.




®K10. 3gaTHicTh Mpe3eHTYBaTH Ta ONPHIIOAHIOBATH
pe3yabTaT HAYKOBHX JOCIHIDKEHB Y Cepi MapKETUHTY.
Ability to present and make public the results of scientific
research in the field of marketing.

OK11. 3naTHICTh 3aCTOCOBYBATH 3HAHHS 3 TEMATOTIKH 1
TICUXOJIOT1] y HaBYAJIBHOMY TMPOIECI y 3aKjiajax BHIIOi
OCBITH.

Ability to apply knowledge of pedagogy and psychology in
the educational process in the higher educational
institutions.

7 —IIporp

aMHi pe3yJIbTATH HAaBYAHHS

IIporpamHi pe3yjbTaT HABYaHHS

[IPH1. 3matm 1 BMITH 3aCTOCOBYBaTH y TMPaKTHYHINA
TiSUTPHOCTI  Cy4YacHI MPUHIUINMN, Teopii, MeToau 1
MPaKTUYHI TPUHOMHU MapKETHHTY.

To know and be able to apply in practice modern
marketing principles, theories, methods and practical tools.

[IPH2. Bwmitu apmantyBaTh 1 3aCTOCOBYBAaTH HOBI
JOCATHEHHST B Teopii Ta NPAKTUI MAapKETUHTY IS
JOCSITHEHHS KOHKPETHUX IIIJIeH 1 BHUpIIIECHHS 3aj7a4
PUHKOBOTO Cy0’€KTa.

To be able to adapt and apply new developments in
marketing theories and practices to achieve specific goals
and objectives of a market player.

[TPH3. TlnmanyBatu 1 3[iiCHIOBATH BJIACHI1 JTOCIIKEHHS Y
chepi MapKeTHUHTY, aHali3yBaTH HOro pe3yibTaTu i
OOTpYHTOBYBAaTH YXBaJeHHs €()EKTUBHUX MaPKETHHTOBHUX
pillieHb B YMOBaxX HEBU3HAYEHOCTI.

To plan and conduct own marketing research, analyze its
results and justify effective marketing decisions under
uncertainty.

[IPH4. Bwmitu po3poOisaTe  CTpaTeriro 1  TaKTUKY
MapKEeTUHTOBOI  JISUIBHOCTI 3  ypaxyBaHHAM  Kpoc-
(GYHKIIIOHAJILHOTO XapakTepy ii peami3ariii.

To demonstrate the ability to develop a marketing strategy
and tactics considering their cross-functional character.

[IPHS. TIlpe3enTyBaT Ta OOTOBOPIOBATH PE3YJIbTATH
HAyYKOBHX 1 MPUKIAAHUX JOCTIKEHb, MapKETHHTOBUX
MIPOEKTIB JIEP>KaBHOIO Ta 1HO3EMHOIO MOBAMH.

To present and discuss the results of scientific and applied
research, and marketing projects in national and foreign
languages.

[TPH6. BmiTu minBuiyBaTH eeKTHBHICTh MAPKETHHIOBOT
TISIIBHOCTI  PUHKOBOTO CYO’€KTa Ha PI3HUX PIBHAX
yIIpaBIIiHHSA, PO3POOIIATH MPOEKTH Yy chepi MApKETUHTY Ta
YIIPABIISITH HAMH.

Be able to increase efficiency of a market player’s activity




at different managerial levels, develop and manage
marketing projects.

[IPH7. Bwmitn QopmyBaTH i BIOCKOHAJIIOBATH CUCTEMY
MapKEeTUHTY PUHKOBOTO Cy0’€KTa.

Be able to establish and improve the marketing system of a
market player.

[IPH8. BukopucTtoByBaTH METOAM MIDKOCOOMCTICHOL
KOMYHIKAIlii B XOJi BHpIIICHHS KOJICGKTUBHHUX 3aJad,
BEJICHHS TIEPErOBOPIB, HAYKOBHX JHCKYyCiii y cdepi
MapKETHUHTY.

To use methods of interpersonal communication to meet
collective challenges, negotiate, conduct scientific
discussions in the sphere of marketing.

[TPHY9. Po3ymiTu CyTHICTH Ta OCOOJMBOCTI 3aCTOCYBaHHS
MapKETUHTOBUX IHCTPYMEHTIB y TIpoleci HpUHHATTS
MapKETUHTOBUX PIllICHb.

To understanding the nature and peculiarities of the
marketing tools’ application in the marketing decision-
making process.

[TPH10. OGrpyHTOBYBaTH MapKETHHIOBI PIIlICHHS HA PiBHI
PUHKOBOTO  CyO’€KTa 13  3aCTOCYBaHHSIM  CyYaCHHX
YOPaBIIHCHKUX MPUHITUIIB, T1IX0/11B, METOIIB, IPUIOMIB.
To justify marketing decisions regarding a market player
by using modern managerial principles, approaches,
methods, and techniques.

[IPH11. BuxopucroByBaTH METOAM MapKETHHIOBOTO
CTpPaTEeTiyHOTO  aHami3y Ta  IHTEPIpETyBaTH  HOTO
pPE3yjibTaTh 3 MCTOIO BJIOCKOHAJICHHSA MapKeTI/IHI‘OBOT
JISITBHOCTI PUHKOBOTO Cy0’€KTa.

To apply the methods of marketing strategic analysis and
interpret its results to improve a market player’s activity.

[TPH12. 3niiicHIOBaTH AiarHOCTYBaHHS Ta CTpaTerivyHe W
OTIepaTUBHE YNPAaBIIiHHSA MAaPKETUHIOM 3a]UIs1 PO3POOKH Ta
peaizailii MapKETHHTOBUX CTPATET1H, MPOEKTIB 1 MPOTpaM.
To diagnose and strategically and operationally manage
marketing to develop and implement marketing strategies,
projects and programs.

I[MPHI3.  KepyBaTu  MapKETHHIOBOIO  JiSUIbHICTIO
PUHKOBOTO Cy0’€KTa, a TaKOXX HOTro MiIpO3LTiB, TPYH 1
MepeX, BU3HAYATH KPUTEPii Ta MOKA3HUKY 11 OL[IHIOBAHHS.
To manage the marketing activity of a market player, its
departments, groups and networks, to determine the
criteria and indicators for its evaluation.

[TPH14. ®opmyBath MapKETUHTOBY CHCTEMY B3a€EMOJIIi,




OyIyBaTH JIOBIOCTPOKOBI B3a€EMOBHWTIJIHI BITHOCHHHU 3
IHIIMMU CY0’€KTaMU PUHKY.

To form a marketing system of interaction, to build long-
term mutually beneficial relations with other market
players.

[TPH15. 30upatn HeoOXimHI JaHI 3 PI3HUX JDKEpe,
o0poOnsATH 1 aHamizyBaTH iX pe3ylIbTaTUBHICTH 13
3aCTOCYBaHHSM CYYacCHHMX METOMIB Ta CHEIiai30BaHOTO
MPOrPaMHOTO 3a0€3MEeUCHHS.

To collect necessary data from different sources, process
and analyze its dynamics using modern methods and
specialized software.

[IPH16. Bwmitu BHOKpeMJIIOBaTH HAyKOBO-TPAKTHYHI
3a/1a4i TOCHIKSHHsI Ta BUPINIYBATH 1X 13 BUKOPUCTAHHIM
MOJIOKEHb TEOpId Ta METOAOJIOTii MapKEeTHHTY, a TaKOX
3aralbHOHAYKOBHX Ta CIEHIaIbHUX METO/IIB TOCIIKEHHS.
To be able to distinguish between scientific and practical
research problems and solve them using marketing theories
and methodology, as well as general and specific research
methods.

[IPH17. BwmiTH ONPWUIIOJHUTH Ppe3yJabTaTH BJIACHUX
HAYKOBUX JIOCHI[UKEHb Yy (haXOBOMY CEpEIOBHIII Ta
MIPE3CHTYBATU X 13 3aCTOCYBAaHHSM CyYaCHHUX TEXHIYHUX
3aco0iB.

Be able to make public the results of own scientific
research in a professional environment and present them
with the use of modern technical tools.

[IPH18. 3actocoByBaTM memaroriuHi TEXHOJOTIi Ta
IIPOBOAUTH 3aHATTSA 3 (baXOBI/Ix HABYAILHUX JUCIAILUIIH
BIJIIIOBITHO 4O YMHHOI'O 3aKOHOIaBCTBA.

To apply pedagogical technologies and deliver
professional disciplines in accordance with the current
legislation.

8 — PecypcHe 3a0e3ne4eHHsl peaJii3anii nporpamu

Crnenungivyni XapakTepuCTHKHI
KaJpoBOro 3ade3ne4eHHst

Jlo BUKIagaHHA JOUCHMIUIIH  aQHTIIHCHKOI0  MOBOIO
JOITYCKAIOThCS TPAIiBHUKK, [0 MAalOTh HIOHAWMEHIIIE
piBeHb B2 BOJIOIHHS aHTTIHICEKOIO MOBOIO

For teaching of the subjects in English, only employees
with at least B2 English proficiency Level are allowed

CrnenugivyHi XapaKTepUCTUKH
MaTepiaJIbHO-TeXHIYHOI 0
3a0e3neYeHHs

Crnenungivyni XapakTepuCTHKH
iHopmaniiiHOro Ta HABYAJILHO-
METOAUYHOr0 3a0e3ne4eHHs

9 — AkageMiuHa MOOIJIBHICTE

HaunionajibHa KpeAuTHA MOOIJILHICTD \ -




MiskHapoaHa KpeauTHA MOOLIbHICTH

Ha migcraBi ykiageHUX yroJ YHIBEPCHUTETY IIPO
MDKHapOAHY akajneMiuny MooinbHIcTh (Epasmyc+ K1)

Based on the University Agreement on International
Academic Mobility (Erasmus + K1)

HapuanHs iHoO3eMHUX 3100yBayiB
BHIIOI OCBIiTH

HaBuannst  iHO3eMHUX  3100yBadiB  BHIOi  OCBITH
3I1HACHIOETHCS Ha 3arajIbHUX ITiJCTaBax

Education of the foreign applicants for obtaining the higher
education is carried out on general grounds




2. IEPEJIK KOMIIOHEHT OCBITHHO-HAYKOBOI ITIPOI'PAMU
TA IX JIOTTYHA HOCJAIJIOBHICTH

2.1 Ilepenik komnonent OI1

Kon v/ KommoHeHTH OCBITHROI IIpOTpaMu KinpkicTb dopma
(HaBYANBHI TUCIHTIIIHU, KypCOBI TPOEKTH (poOOTH), KpPCIUTIB i ICYMKOBOTO
NPaKTUKHU, KBaJTidikamiiina podora) KOHTPOJTIO
1 2 3 4
0608B’s3k0Bi komnonenTu OIl / Compulsory Components

OK 1. MeTtomosoris Ta opraHizarlisi EKOHOMIYHUX HAYKOBHUX 6,0 Icrimt/exam
JIOCITIJIKEHD (3 OCHOBAMU 1HTEJIEKTYaJIbHOI BIIACHOCTI)
Methodology of Scientific Economic Research
(including Intellectual Property)

0K 2. [Ipodeciiina Ta KOpropaTUBHA €THKA 3,0 3amik/
Professional and Corporate Ethics pass/fail

0K 3. AKTyalbHI Mpo0JieMH €KOHOMIYHOT Teopii Ta 4,0 Icriut/exam
€KOHOMIYHOT TOJIITUKH
Current Issues of Economics and Economic Policy

0K 4. [IpuknanHa eKOHOMETpHKA 4,0 3amik/
Applied Econometrics pass/fail

0K 5. MixxHapoIHUI MapKETHHT 6,0 Icrimt/exam
International Marketing

0K 6. MapkeTuHr iHHOBAITii 50 Icrimt/exam
Marketing of Innovations

0K 7. MikHapOTHUIA MEHEIPKMEHT 6,0 Icrimt/exam
International Management

0K 8. KpeartuBHi pexiamMHi TEXHOIOT1] 6,0 Icriut/exam
Creative Advertising Techniques

0K 9. Crpareriude ynpaBiHHSA 6,0 Icriut/exam
Strategic Management

0K 10. Crpareriyauii aHaIi3 MDKHAPOIHUX PUHKIB 8,0 Icriut/exam
Strategic Analysis of International Markets

OK 11. KypcoBa po6ora 3 nucuurmiiau "CrpareriyHuii aHai3 1,0 3amik/
MIKHapOTHUX PHHKIB" pass/fail
Coursework in Strategic Analysis of International
Markets

0K 12. MixxHapoiHi 0i3HEC-KOMYHiKaIlii 6,0 Icrimt/exam
International Business Communications

0K 13. Kgamidikariitna po6oTa marictpa 9,0 3axuct/
Master’s degree thesis thesis defense

OK 14. HaykoBo-nociiHa npakTika 6,0 Hud. 3amik/
Scientific & Research Internship pass/fail

0K 15. YrpaBiiHHS IEPCOHATIOM 6,0 Icriut/exam
Personnel Management

0K 16. Bpena-mMeHneKMeHT 5,0 Icriut/exam
Brand Management

3arajJnLHui 00cAr 000B'I3KOBHX KOMIIOHEHT:
Total Amount of Compulsory Components:

87,0




Bubipkosi komnonentn OII / Elective Components

Bb 1 Knacr ep "Mapxemune nyoniunozo cexkmopy”
Cluster "Public Sector Marketing”

BubipkoBuii 070K ckimamaeTbcss 3 6 BUOIPKOBUX KOMIIOHEHT 3arajilbHUM o0O0csroM 33 KpemuTH,
BUBYCHHS SIKUX 3aBEPLIYEThCS CKIATAHHAIM 2 3amikd Ta 4 icnuth. BuOipkoBuii OJOK BKIIOYaEe
JTUCITUTIIIHA TIOTJIMOJICHOTO BUBYEHHS CIeU(IKM MapKETHHTY Yy MYOJIYHOMY CEKTOpi, BKIIOYAIOUH
NUTaHHS MapKeTUHTY JiepaBHUX MpoekTiB, public relations (3B’s3kiB 3 rpOMaICHKICTIO), TOTITUYHUX
MapKETHHTOBUX TEXHOJIOT1M, 0COOJMBOCTEH HEKOMEPIIIHHUX MapKETHUHTOBUX JOCITIHKEHB, a TaKOXK
0COOJIMBOCTEH 3aCTOCYBaHHS AHTJIIMCHKOI MOBH y MAapKETUHTY ITyOJIIYHOTO CEKTOPY.

Elective block includes 6 elective components, which amount 33 credits in total. The study of

components ends with 2 pass/fail examinations and 4 exams. The elective block includes disciplines of
in-depth study of the specifics of marketing in the public sector, including issues of marketing of
public projects, public relations, political marketing technologies, specifics of non-commercial
marketing researches, and features of English in public sector marketing.

Bb 2 Knacmep "Ynpaeninus 6iznecom”
Cluster"Business Management"

BubipkoBuii 650k ckinagaeTecsi 3 6 BHOIPKOBHMX KOMIIOHEHT 3arajlbHUM oOcsiroM 33 KpenuTH,
BUBYCHHS SKMX 3aBEPITYETHhCS CKJIQJaHHAM 2 3amikd Ta 4 icnutd. BuOipkoBuid 010K BKIIOUYAE
JTUCIUIUTIHA TIOTTMOJICHOTO BUBYEHHS TAKTHUYHUX AacCMEKTIB YIPaBIiHHS Oi3HECOM, BKIIOYAIOYH
MMUTAHHS CAMOMAPKETUHIY, MAPKETUHIOBOIO IJIAHYBAHHS Ta KOHCYJIbTYBAaHH:A, Start-up MapKeTUHTY
Ta MapKEeTHHTY IIOCIYyT, a TaKoX OCOOJIMBOCTEH 3aCTOCYBAaHHS AaHIJIIHCHKOI MOBHM B YIpaBIiHHI
Oi3HECOM.

Elective block includes 6 elective components, which amount 33 credits in total. The study of
components ends with 2 pass/fail examinations and 4 exams. The elective block includes disciplines of
in-depth study of the specifics of marketing in the tactical aspects of business management, including
self-marketing, marketing planning and consulting, start-up and services marketing, and features of
English in business management

3arajabHuii 00cSAT BUOIPKOBHX KOMIIOHEHT: 33,0
Total Amount of Elective Components:

3ATAJIbHUM OBCSAT OCBITHBOI ITIPOTPAMMU: 120,0
Total Workload for Curriculum:
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2.2. The Structure of Educational Program
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3. ®OPMA ATECTAL{ 3/I0BYBAYIB BULLIOI OCBITH

ATecrallisi BAITyCKHUKIB OCBITHBO1 MporpamMu «MapkeTuHr» cremniaibHocTi 075 «MapkeTuHnr»
3MIHCHIOETBCS Y POpMI IMyOIIYHOTO 3aXUCTy KBasli(hikaiiHO MaricTepcbkoi poOOTH Ta 3aBEPIIYEThCS
Ha/IaHHSIM JIOKYMEHTY BCT@HOBJICHOTO 3pa3Ka MpO MPHUCYIKEHHS CTYIEHS Marictpa i3 MpUCBOEHHSM
KBaJTiiKalii «MaricTp MapKeTUHTY» 32 OCBITHBOIO ITPOrpamMoro «MapKeTHHT».

Ha 3axucrti kBamiikamiifHOi MaricTepcbkoi poOOTH BUITYCKHOT pOOOTH MEPEeBIpSIOTHCS BMIHHS
3aCTOCYBaHHS KOHIIEMii, METOAM Ta IHCTPYMEHTH MAapKETHUHTY JJIsl pe3yJIbTaTHBHOTO Ta €()eKTUBHOTO
yIpaBiTiHHs 0i3Hec mporiecamu Ha mianpuemctsi (IIPHI1 — TTPH17).

PimenHsaM ek3aMmeHariiiHoi komicii Moke OyTH mpucBoeHa mpodeciiiHa KBamidikaris
«(paxiBenp 3 METOIIB PO3MIUPEHHS PUHKIB 30yTY (MapKETOJIOT)». Y MOBH MPUCBOEHHS:

a) YCIIIIIHE OBOJIOAIHHA KOMIIETEHTHOCTSAMHU OJIOKY TUCIMILUIIH OCHOBHOI YaCTHHH IUIaHy 3a
OCBITHBOIO TPOTPaMOI0 Ta IUCIUILUIIH BUIBHOTO BHOOPY CTyACHTa 3a OCBITHBOIO IPOTPaMOI0 3
OI[IHKaMHM HE HIK4e 75 0alis;

0) MPOXO/HKEHHS MPAKTHK, TMepe0avyeHNX HaBYAIbHUM TUIAHOM 33 OCBITHBOIO MPOrPaMolo, 3
OI[IHKaMHM HE HIK4e 75 0alis;

B) 3aXHCT KBami(ikaiiiHoi poOoTH MaricTpa (3a mpodeciitHo KBali(iKalli€r) 3 OIiHKOI HE
HIDK4Ue 75 OaiB;

) IPOXO/KEHH CTaXyBaHHA ((aKyJbTaTUBHO) Ha MIANPUEMCTBAX, OpraHizamisx Ta
ycTaHoBax (BimmoBimHO 10 [lomokeHHS TpoO CTakKyBaHHS) Ta HAJAaHHS JOBIIKH-XapaKTEPUCTHUKU 3
HiANPHEMCTBA, OpraHizamii, ycTaHOBM IHI0J0 poOoTH 3a (haxoM abo CTaXyBaHHS Ha TEPBUHHHUX
Mocaiax BIAMOBIIHOTO PiBHS MPOTATOM He MeHIe 240 ToauH.

Graduates’ certification within a program in Marketing (075 Marketing) takes the form of
Master’s thesis defence. As a result, a graduate is awarded the Master Degree in Marketing on study
program “Marketing”.

The public defence of the Master's thesis enables examining the graduates’ ability to apply
marketing concepts, methods and tools for effective administration of a company business processes
(ITPH1 - TTPH17).

Examination commission may award a graduate the professional qualification of "Specialist in
Market Development Strategy (Marketer)". The awarding conditions:

a) successful mastering of the competences created by the disciplines of the compulsory and
elective sections of study curriculum, with a grade not less than 75 points;

b) final grade for all compulsory professional internships not less than 75 points;

c) final grade for Master's thesis presentation (by professional qualification) not less than 75
points;

d) extracurricular internship at companies, organizations and institutions (according to the
Internship Regulations) with providing certificate with favourable opinion of a company, organization,
or institution where a graduate served or interned in professional positions for at least 240 hours.
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5. MATPUIA 3ABE3IIEYEHHA ITPOI'PAMHUX PE3YJIBTATIB HABYAHHS (ITPH) BIAIIOBI/THUMH
KOMIIOHEHTAMMU OCBITHBOI IIPOTPAMHU

KoMnoHeHTH 0CBITHBO-HAYKOBOI IPOrpamMu
O00B’sA3K0BI Buoip
KOBI

— ~ ) < v © o~ % o 9, d N 9 s put <Q — ~

S | 8| 8| 8| 38| 38| 38| 8] 38| % X i % i i i 2 | &
TIPH 1. + + + + + +
TIPH 2. + + + + + + + +
IPH 3. + + + + + + + +
ITPH 4. + + + + + + +
TTPH 5. + + + + + + + + + +
TTPH 6. + + + + +
IIPH 7. + + N + +
TIPH 8. + + + + + + +
IPH 9. + + + + + + +
TIPH 10. + + + + + +
IIPH 11. + + + + + N + + +
I1IPH 12. + + + + +
ITPH 13. + + + +
TIPH 14. + + + + + +
IIPH 15. + + + + + + + + + + +
TTPH 16. + +
I1PH 17. + + + + + + + + + + + +
TIPH 18. + + + + + + +

KepiBHUK MpoeKTHOT rpynu A.O. lymiray « » 20 p.
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